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aes St oR 


A lappy Christmas and 
A Prosperous New Year 


‘This painting of the famous ‘l’rafalgar 

Square Christmas Tree, reproduced 

from a design by Xenia Berkeley for 

**John Bull,”’ brings you my sincere 

wishes for Christmas and the 
New Year. 


Advertisement Director, Odhams Press Ltd.. 
96-98, Long Acre, London, W.C.2 


ALL-ROUND VALUE AND A SQUARE @ 
GUARANTEE FOR A STRAIGHT ine @ 
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‘Picture Post’ 
Library Passes 


5 Million Mark 


Hulton Press Lid. have acquired 
collecuon of 122.000 photograph 


overing the period 1900 to 1926 


om | Press as an addition 
th we Post Library Th 
libr now contains tive million 
photo phs. prints, drawings, en 
avin nd negatiy 


A selection from the new addi- 
on display in the Hulton 


board room on Thursday when 
details of the collection were 
nnounced 
7 Phe library receives many request 
for unusual photographs from news 
papers and advertising agencies and 
i most inquiries are dealt 
7 with successiully um cannot yet 
8 claim to cope with all requests. 
\ or » Thursday's gathering 
‘ pl n list of 25 
linguir d to tuck off 
h sh failed to 
NOT The winner was presented 
- sith a botth of champagne 
Son f th were for 
2 pictu of “An insanitary = fish 
: hop in 1904 ‘ id donkey.’ 
& nd \ plate of ge 
a . *,? 
L.1.P.A. Exhibition 
In Manchester 
Organised by the Northern Branch 
of th Institu of Incorporates 
ner n Advertising. — the 
xh ”) Adverusing Prepares for 
h butur oa opened in the 
bourd roo of th Manchester 
Chamber of Commerce last Thurs 
d ” HH. Princ 1s! (pi 
dent of the Chamber 
V nust make the fullest: u 
of advertising to keep private enter 
\ ! n these d of national 
1s " h d | hope M 
I he fullest use of 
t yportur with which you 
niing h os the valu nd 
d a york vou are dou 
’ tor the benefit of the ¢ 
0 I oun t the coun s 


To The Editor... 


Experience Is Elbowed Out By 
Arbitrary Age Limit 


Sik.—I should like to reply to 
the questions posed by “Fifty 
plus” in your jssue of December 
6 

The statement tha; there is 
virtually no unemployment in ad 
vertising at the moment was, of 
course, Dased solely upon the re 
cords of the Advertising Appoint 
ments Bureau, Secondly, no age 
limit is imposed by the Bureau 
Which is prepared to register any 
one employable in sing. 
and by employable we mean 
someone for waom employer-de 
mand ts reasonably to be ex 
pected The Bureau does not 
create jobs 

Thirdly, we are mainly con 
cerned with experienced folk al 
ready actively engaged in adve 
t many anxious to get 


advert 


tising; the 
io or to get back to advert 
cannot) expect immediately to 
find a job. Not all those seeking 
obs apply to the Bureau; there 
are still a number who apparently 
do not know of its existence 
The intention of your corre 
spondent was, I imagine, to bring 


Our annual Christmas Num- 
ber, a traditional miscellany in 
prose, verse and cartoon, begins 
on page 9. 

This year it contains the results 
of the Christmas Number Com- 
petition, the object of which is to 
find new contributors of humor- 
ous stories and rhymes. 

For the wees’s news, see pages 
3, 4, 5, 6, 66, 68, 70, 71, and 72. 

Outdoor Advertising Section, 
page 55; Regional Weeklies Sec- 
tion, page 62. 


oO notice the arbitrary limit 
nposed by so many emplovers 
Let me assure him that whenever 
the lamentable phrase “not over 
35° crops up in the specification 
of a job offered to the Bureau. | 
do my utmost to combat the un 
reasonable prejudice against en 
gaging a middle-aged man wit 
the requisite talents, skill and ex 


perience for the post. merely be 


cuuse he has reached a certai 


The last year in which rea 
selling and real advertising were 
vogue was 1939. The man who 
id then had any worthwhile ex 
perience and who had conse 
quently attained to an executive 

st of moderate importance. is 


day at least 40 and more lkely 


45 vears of age Irained in the 
hurly-burl cCOMPpetity 
advertising, he ) offer an em 
ployer 10-12 s of valuable 
pre-war expe coupled with 


SIX to Seven yeu inder post-war 


y yea 


estrictions 


What ts the idth of exper 


enee avatlable the man of 
1-35" Whent ist War broke 
ut in 1939 he was aged 23 years 

less: hardly t age at which 


he would have acquired exper 
ence worthy of the 
Does not 
emphasis upon y« 
of a man expected to assume re 
sponsibility and exercise mature 


judgment seem ridiculous, or js 


t becoming a thoughtless habit 


to clamour for % Over 


Mavbe a key 1 v¢ solution of 
this problem lies in the fact that 


certain any 


to be an em 


ps 


Pine ae 


there is no Maxin 


the unemployvaDdile 
to find the job is due to age 
ilone and to 1 other reason, 
seek to exploit his Knowledge and 
experience by becoming his own 
“boss.” ¢ yxoome a self 
hetter 


two others 


employed = free Nee or 


sull, join with neo 


similarly situated to create thei 
own business”? 
H. QUENTIN FAICHNEY, 
Manager 
Appointments 


Bureau Lid 


Why Smalls Are 
Falling Off 


Sik. Further to the note in 


To-morrow’s Topics” (Decem 
yer 13), with ition to the fall 
n classified advertisements. 1 
\ } 


clieve the f wing may De 


some o le reasons for this 
decline 

Seasonal fal oliday adver 
tising 

Ther I more unem 
ployment now curler in the 
ear, situatio int are filled 


spend both 


by advertisers i consumers 
The disapp i! of second 
mand goods bly increased 
YW the p c ! yurchase faci 
ties 
JOHN B. WARI) 
135 Burbage Road 


London, S.t 


Dicimprr 2 
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NEW DISPLAY 
COMPANY 


\ new display company A. & 
A. Displays Ltd. has been formed 
ind jis Operating from 332-334 
Euston Road, N.W.1. The direc 
tors are Alee Harris, formerly 
with Art Displa rvice Lid., 
and Albert Costa, well known in 
the display world as the principal 
of Berta Studios 

\. & A. Displays w 


rate on design 


coneen- 
ind construction 
exhibition stands, shop win- 
dow displays and screen. printing. 

Graham King, assistant to the 
general manager of Art Display 
Service. has joined the new com- 
pany as general manager 


‘ 
rari 


is ‘gp r 

Among The Top Ten 
T . ’ . 

U.S. Campaigns 
Three campaigns handled by 
Hewitt, Ogilvy, Benson & Mather 
Inc.. the British-owned agency in 
New York, are listed by Fairfax 
M. Cone. president of Foote. 
Cone & Belding Inc., among 10 
campaigns he “would like to have 


made the selection in 
an address to the Western Coun- 
cil of the Four A’s 

He said a Guinness Guide To 
Cheese full-page advertisement in 
New Yorker is the hind of thing 
that many essay and few pull 
off It was “believable and 
Meresting. It is beautifully and 
knowingly written and illustrated.” 


C.o.1. Cuts Are 


Forecast 


The Government t decided to 


make bie cutis i he information 

ees ccording to — the 

Londoner D he Evening 
5 wa ra 

The Central Offic Inte on 

1 be required fu pend 

by 35 to 40 p S fore 

s Cuts will co nlo op 7] 
April. 


By wanton HORFOLK STUDI: 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3172 
Tae home of (OEAS for neatly haga Ceniiry 
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Mr. Martin is a married man of 34 with one child. Earns £600 a year in a London bank 
and, like 51% of Londoners in his income group, travels to and from work by bus. 
Walks to a pet restaurant for lunch. Makes for the country at week-ends, and wherever 


he goes, however he gets there — 


he sees the sites ° 


and takes in what's on them. 


* Over 1,000,000. owned by British Transport 


Every day millions of people of every age, every income group and every occupation 
see some of these million sites—on buses, trains, stations, vans and elsewhere 
They may not all be travellers but, somewhere, somehow, sometime, they see the 
sites. Have you introduced yourself to these people told them what you make 

. why it’s good .. . where to get it? If not, ring up or write 
The Commercial Advertisement Officer, BRITISH TRANSPORT COMMISSION 7 
Cranbourn Chambers, Leicester Sq. Station, London, W.C.2. Phone: Temple Bar. 3490 d 


CASTLE TERRACE, EDINBURGH, |. PHONE: EOINBURGH 31/0231/2 
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AMALGAMATED PRESS LTD 
and 


May the Goodwill enjoyed by all our publications 


bring you Good Business 
Lin hc Hasest- 


ADVERTISEMENT DIRECTOR 


The Fleetway House, Farringdon Street, London, E.C.4 
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Ex-Ad. Director Is 
New ‘Mirror’ Chief 


Wide Speculation On Future Policy 


MM" intriguing development in Fleet Street for many years 
is the retirement of H. G. Bartholomew (“Bart”) from the 
chairmanship of Daily Mirror Newspapers Lid., and of Sunday 
Pictorial Newspapers (1920) Ltd. He is succeeded by Cecil 
Harmsworth King, a director since 1929, and a nephew of Lord 
Northcliffe and the _first;Lord Rothermere. 

Does this mean a change i in the policy of the Daily Mirror? 
This is the question eagerly discussed in newspaper circles. 


Mr. Bartholomew, architect of 
the Mirror's rise in recent years 
to the largest circulation of any 
daily paper in the world, came to 
Fleet Street as a boy of 14. 

“His career has been a suc- 
cess story such as the Mirror 
itself loves to run,” states the 
News Chronicle's latest back- 
ground to the news booklet on 
The Press. “He began life as an 
office boy and rose to be the boss. 
Mr. Bartholomew is credited with 
an extraordinary intuitive sense 


of knowing what the public 
wants—or at least what the 
Mirror public wants. It was not 


only the charms of ‘Jane’ but the 
leading articles of the paper 
which gave it such a place in the 
affections of the Army during the 
war. Mr. Bartholomew sensed, 
too, the sharp swing towards 
Labour that came in the latter 
part of the war and culminated 
in its election victory in 1945.” 
‘Dynamic Energy’ 

“Bart” was usually at his office 
desk at 8 am. Of dynamic 
energy, he was, at the same time, 
elusive and reticent. 

Statements issued by the com- 
panies said: “Mr. Bartholomew, 
who is 67, wrote that his advanc- 
ing -years and ‘anm\earnest desire 
to promdte the advancement of 
younger men had moved him to 
this decision. He will, however, 
remain as’ a director until the 
end of the financial year.” 

He became chairman in 1944. 
Since then he has arranged large 


investments on behalf of the 
Mirror group of newspapers in 
Australia and Africa, and in the 
Anglo-Canadian Pulp and Paper 
Mills. Recently he has 
travelled widely studying the 
editorial and business sides of 
these ventures. For producing a 
war-time paper for the Navy he 
received an O.B.E, in. 1946. 

His successor, Mr. King, was 
born in February 1901, and was 
educated at Winchester and 
Christ Church, Oxford, where he 
took an honours degree in his- 
tory. He has been a director of 
the Mirror since 1929, deputy 
chairman of the Sunday Pictoria! 
since 1942, a director of the 
Canadian paper mill since 1944, 
and chairman of the British Film 
Institute since. 1948, 

@ Continued on page 66 
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COVENTRY We 


A mayor © 


HOP) cman ne Owe 


COVENTRY CATHEDRAL 
ee gO HE Mw 


This panel, constructed to the new 
and Ruckieys, has been erected in view City 
carries Christmas greetings from thé Mayor and Mayoress. 
poster incorporates the 

Publicity have used for their Christmas Nativity campaign. 


4 


ellherg design mow being used by Mills 

asre of Coventry and 
The 64-sheet 
Doris Zinkeisen’ 16-sheet design, which Wide 


Advertising Association Plan: 
Strictly Business Conference: 


The 1952 Advertising Con- 
ference is to be held in~ 
Brighton on dates in May to 
be announced by the Adver- 
tising Association. 

There will be a minimum of 
social activities. 

After a reception on the 
Thursday evening, there will 
be business sessions on Friday 
and Saturday, The Conference 


Davis, N. H. Gardner, A. 
Everett Jones, H. A. Oughton, 
Martin Pick, G. R. Pope (ex 
officio), John Rosgwick, and 
Wm. C. Thielé. 


fs 
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DISPLAY AND SCREEN PRINTING AWARDS 


New Names On 
Holstius And 
Ridout Cups 


INNERS of the Display 

Producers and Screen 
Printers Association’s Holstius 
and Ridout Cups in this year’s 
competition are: 

Holstius Cup, for the best dis- 
play unit—Apex Studio (London) 
Ltd. 

Ridout Cup, for best example 
of screen printing — Camden 
Joinery Mill and Display Works. 

The cups, and diplomas, for the 
second and third place winners in 
each class, were presented by 
Mrs. Winstan Gordon, wife of 
the president, at a ladies’ night 
at the Café Royal, W., last week. 

The full list of awards is: 

Display Units; 1. Holstius Cup 
and Diploma—Apex Studio 
(London) Ltd.; 2. Diploma—Dis- 
play Craft Ltd.; 3. Diploma— 
Apex Studio (London) Ltd. 

The judges also gave a special 
commendation for simplicity, 
economy and fitness for its pur- 
pose, to an entry from Silk 
Screen Printing Co. (Birmingham). 

Screen Printing: 1, Ridout Cup 
and Diploma—Camden Joinery 
Mill and Display Works; 2. Dip- 
loma—-Silk Screen Arts Ltd.; 3. 
Diploma—Display Craft Ltd. 

A special commendation was 
also given, for an outstanding 
illustration of the technical pro- 
gress of screen process printing, 
to a specially produced entry 
from Display Craft Ltd. 


PAPER IMPORTS 
CUT BY HALF 


Substantial reductions of paper 
and board imports next year will 
result from new licensing restric- 
tions to be imposed in the first 
six months of 1952. 

These measures, designed to 
help meet the country’s economic 
crisis, will mean that, at present 
prices, about 50 per cent less 
paper will be received from over- 
seas. Newsprint is excluded from 
the restrictions. 

Licences will not be granted to 
émport the following: M.G. Poster, 
insulating paper, wal] paper base 
and lining, brown/grey wrapping 
paper other than pure kraft, test 
liner. 

_In the case of some descrip- 
tions, the reduction will be sub- 
stantially greater than 50 per 
cent, but in a limited number of 
other categories, e.g.. strawboard. 
strawpaper and kraft liner. 
greaseproof, etc., the cuts will be 
less severe than the average. 

Papers for printing, publicity 
and packaging are affected by 
these restrictions, which will in- 
crease pressure on home supplies. 

Home mills will also face in- 
creased demands as a result of 
the defence programme, so allo- 
cations to non-priority users will 
have to suffer. 


This display won the Holstius Cup— 


and this screen printing the Ridout Cup. 


Egyptians Tax 
Advertising 


The Egyptian Government has 
imposed a stamp duty on all 
forms of publicity in the 
country—press, directories, 
calendars, books and all other 
published media, direct mail, 
printed matter distributed house- 
to-house, bill posting, and _per- 
manent signs. 

“The invoicing of every British 
firm advertising in Egypt— 
whether through us, or an 
Egyptian importer, or an Egyp- 
tian agency—is affected,” states 
G. D. Young, managing director, 
Overseas Publicity and Service 
Agency Ltd., who represent in 
this country practically the whole 
of the Egyptian press. 

Average incidence on press 
advertising was 3 per cent, he 
said. The advertiser paid the 
tax, but it was the responsibility 
of the owner of the medium to 
collect and remit it to the 
Egyptian Government, 

The tax applies to every adver- 
tiser and is not a political move 
directed only against the British. 

An English translation of the 
effective clauses of the Act can 
be obtained from Overseas Pub- 
licity and Service Agency. 


Wage Increase Not 
To Be Passed On 


The Metal Box Company, 
largest manufacturers of metal 
containers in the country, are 
notifying customers that they 
do not propose to raise their 
prices to Meet a wage increase 
of 3d. an hour recently 
awarded to workers in the tin- 
box industry. They are con- 
fident that it will prove pos- 
sible to keep prices stable 
through greater productivity 
in their manufacturing plants. 

At the same time, the com- 
pany points out that whilst 
metal container costs have 
certainly risen in recent years, 
the cost of containers actually 
represents to-day a smaller 
proportion of the retail selling 
price of many types of goods 
than it did before the war. 


Challenges Likely 
In Scotland 


Dumfries County Council are 
to take action regarding certain 
outdoor sites in their area. 

Aberdeen Town Council will 
consider challenging some exist- 
ing signs, 


organisational development. 


‘BETAC Is To Close 
Down’ Report 


It is believed that a decision has been taken (subject to the 
consent of the shareholders) to close down the British Export Trade 
Advertising Corporation, though both W. H. Emmett, 

Betac, and H. A. Oughton, chairman of W. S. Crawford Ltd., 
refused yesterday (Wednesday) to confirm or deny this. 

It is announced this week that Mrs. A. Skinner, principal 
executive and secretary of Betac is to join S. C. Peacock Ltd. as 
from next February. She has been with Betac since July 1945 
and ha, been instrumental in building up one of the most compre- 
hensive records of foreign media jn this country. 

Betac was formed towards the end of the war by a number of 
leading agencies to help promote the export drive. 
1950 it was announced that it would receive assistance in manage- 
ment and direction from W. S. Crawford Ltd., who had decided to 
guarantee continuation of its services for a limited period. For 
some time before then, Betac had been experiencing difficulties 
because the volume of its business had not kept pace with its 


chairman of 


In October 


Press Pictures 


Of The Year 


The Encyclopaedia’ Britannica 
awards for British press photo- 
graphers were presented yesterday 
(Wednesday). 

The fourth annual “British Press 
Pictures of the Year" Competition 
sponsored by the Encyclopaedia 
Britannica Book of the Year was 
organised in eight categories—pori- 
folios, sequences, news, sports, 
feature, colour, industrial and tech- 
nical, and merchandise. 

Award winners were: 

Portfolio: Geoffrey White (Daily 
Graphic) — British Press Photo- 
grapher of the Year; plaque of 
merit and 100 guineas. 

Sequence: Barnet Saidman (News 
Chronicle). Illuminated diploma 
and 75 guineas; honourable men- 
tion: John Chillingworth (Picture 
Post). Wuminated diploma. 

In the following categories the 
awards were Ist — illuminated 
diploma and 50 guineas; 2nd— 
illuminated diploma and 25 guineas : 
3rd—illuminated diploma and ten 
guineas. 

News: 1. Peter Skingley (Planet 
News). 2. lan A. Hardie (Aberdeen 


Journal). 3. Arthur Sidey (Daily 
Mirror). 
Sporis: 1. 


Robert Rider-Rider 
(A.P. Photos). 2. H. W. Neale 
(free-lance). 3. D. J. Evans (A.P. 
free-lance). 

Feature: 1. Geoffrey White (Daily 
Graphic). 2. F. Charman (Sunday 
Pictorial). 3. J. W. Walker (Daily 
Graphic), Manchester. 

Colour: Edgar Richards-Everett 
(Odhams Photographic Studio); 
honourable mentions: Russell West- 
wood (/ilustrated), Ruben Saidman 
(Ullustrated). 

Industrial and Technical: 1. A. E. 
Long (Temple Press). 2. Montagu 
Meth (Topical Press Agency). 3. 
Stanley Chapman (Odhams Photo- 
graphic Studio). 

Merchandise: 1. Mrs. E. R. Juda 
(“Jay”), (The Ambassador). 2. 
Stanley Chapman (Odhams Photo- 
graphic Studio). 3. Stanley Chap- 
man (Odhams Photographic Studio). 

Judges of the competition were 
Percy W. Harris, Hon. F.R.P.S., 
chairman, who was nominated by 
the Royal Photographic Society; L. 
Puttnam, head of photographic de- 
partment (Stills), Anglo-Iranian Oil 
Company: Miss Audrey Withers, 
editor of Vogue; P. Murphy, sports 
editor, Sunday Times; W. H. Smith, 
Illustrated London News; John 
Armitage, editor, Britannica Book 
of the Year. 
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The Columniad 


j ‘¥ Alexander Pope 


ae at Column Club 


Christmas Party 


by Paul (‘Oddly Enough’) Jennings, 
the brilliant wit of ‘The Observer’ 


Over 200 members and friends of the Publicity Club of Glasgow, attending 

the annual pantomime luncheon, contributed 230 toys for children under 

the care of the Welfare Department of Glasgow Corporation. The principal 

guests, all pantomine artistes, were introduced by president E. 9 Yule, 

whose rhyming remarks had been composed by the Club secretary, J. T. 

Jack. Harry Gordon, well-known Scots comedian, compéred the entertain- 
ment and “stood-in” for Santa Claus. 


Now his best suit the Fleet Street man assumes 

And forthwith hies him to the Connaught Rooms 

Where great and small fraternal shoulders rub 

‘Tis Christmas for the Fleet Street Column Club 

The table groans with many a festive dish 

‘Tis all arranged with skill by Harold Fish 

No women anywhere the poet sees 

This gathering exclusive is for he's 

(The only time the Club lets women come 

ls Lord Mayor's Day, when tea is served to some) 

But stay, there is a trace of female life 

‘Tis secretary Palmer (Fish’s wife) 

The guests of honour, public men and able 

With dignity repair to the top table 

Who eat, and plan a speech of point and pith 

Reealed by music from our friend Ted Smith 

(Who, when the loyal toast is duly drunken 

Receives a salver from the President, Duncan 

For this year is the twenty-fitst since he 

Graced with his band this annual Christmas spree) 

ee ve eee At the Publicity Club of London luncheon (left to right): F. J. Lyons, 
But grace is said by President, not parson Miss Mabel Blackmore, Mrs. Murray Milne, John Mills, F. Murray Milne 
The latter's late, though just in time for Marson, (chairman), and Mrs. John Mills all seem to have that Christmas feeling. 


Lionel Marson. who when lunch is done x > a 

With microphonic skill moves everyone J M. ll 7 k H. C 
Observe the entry, with the lights all dimmed ofin ttts akes ts ue 
Of flaming Puddines, with a carol hymned 

Th’ Alsatian Revellers raise a comely lay 

Then song is stilled by trumpets’ martial bray 

For who should those in splendid tunics be 

But six of the Royal Household Cavalry? 

Their brazen tongues a thrilling quiet win 

Such that the chairman Milne may be heard in, 
Who says the “Two Freds” cricket match this year 


Some 350 members and guests of pro d by H. John Hewson, the 
the Publicity Club of London—a pe "s press officer, in the following 
t-war record attendance at the erms : . 
Club's Christmas luncheons—heard “To the fellow clubs and omen 
stage and film star John Mills draw ates = Pps 3 Py: a 
an amusing analogy between actors ay success be yours! Let pur- 
skilled endeavour, and loyal 
meee Lapa —* riendship ever oat our — 
, " vertisin copie se T 
Brought N ABS eleven hundred guineas -clear people's pon BE and talents; pe J ioe, & wy Ah. - 
(NABS, if the metre stands the impropriety we sell ourselves—if you know what taken off by Mr. Mills) mentioned 
Is the National Advertising Benevolent Society) I mean!” he said. that a telegram of greetings had 
Next Derek Walker-Smith who for the guests The toast of “The Clubs in been sent to the Manchester Pub- 
Showed wir still with our rulers rests Advertising’ —suggested by W. R. _ licity Association, who were holding 
Burt wit, showed Mr. Callaghan, M.P. Balch at the Club Development their Christmas luncheon at the 
Is no Conservative monopoly. Committee meeting last June—was 
But while the stylish wit was in full spate 
Miss Palmer circulated with a plate 
And ere the end (with cabaret star Max Miller) Ambassador Attends 
Announced a splendid Christmas stocking-filler . rr 9 Disses of Metied then 
—— the a ailing in oy Barts ‘Trish Times Party equates —- for a Christmas lun- 
Hig Fame Aap Lew Kn Anh oot Free HE, Fredeich Boland, Shoop at fhe Mabel Reaaran. 
¢ dred pounds. Aasheiniias of the Irish Republic. Mayfair, last week. It was organ- 


i by Cecil D. Notley 
and Hugh Delargy, M.P., were two Agencies represented included 


of the guests at the Irish Times W. H. Gollings & Associates Ltd., 
Christmas party in the Fleet Street Everetts Advertising Ltd., 
office, on Friday. Advertising Service Ltd, C. 

A mixed group of journalists and Casson Ltd., and Cecil D. Notley 
advertising men attended. Joint Advertising Ltd. 
hosts for the Jrish Times were Alf. 
Brown (London advertisement man- Other parties and general news 
ager) and Jack White (London are held over to our next issue 
editor). owing to pressure on space. 
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MARKETING NEWS 73 AND TRENDS 


Quaker, Oats, Plan: 
For New 


Advertisi 


- 


Major ~ development in ~ the 
cereal tra@e will be fhe 
by Quakeg Oats Ltd, early in 
New Year of oate which only” 


take one Thinute to took, 2 

Quaker, “One Mine “Oats, as 
the produtt wil. be khown, will be 
introduced with a heavy advertising 
campaign which will include half- 
pages in m&tional dailies and other 
large spa in Picture Post, Illus- 
trated, John Bull, Everybody's and 
women’s ‘@aagazines. 

The new preduct will be distri- 
buted on @ nation-wide scale. 

A 14 Ih packet of the new oats 
will retail Is. 

am we Masius & Fergusson 


Keeping Markets 
Umler Review 


“Opulerfée inertia” was a 
‘yer! ron James B. Staniland, 
Y Pe. Ltd., in a 

tea-time jal, Ome" Keeping your 
market under feviewe” 40 the British 


Direct Mat Ady Aaseeert, Association. 
Using of tadtknae fistrate the 
dechne Well-known » product 


BW Fy rar 
New Bitd Product ©. 


A new litte oft crystals is 


introduced b¥ Bird & Sons 
Ltd. Jello brand name and 
they are he mede available in 
six flavours berry, strawberry, 
drange, lem ree aud cherry. 
They retail @ packet. Press 
advertising “is Fawk as the 


umberland area.) Agents are 
& Rotiitam Ltd, 


stocked by chjatitigts he included the 
Ts ‘tm 


the reasons 
he brand Was $0 well established 
om. the retailer seldom “thought of 
giving it congpypnise displays. Be- 


Bay 


«Line 


cause advertising had-elw ulled 
in, sales, it had not teen sadicaily 
changed; the hecgpn | eyed said 
“We @re 5 just as much as 
ever on advertiing” On the other 
hand, thes. main opposition brand 
wag enjoying the Benefit of new and 
good advertising. 

“Never! promote the commodity 
that is moving slowly. If you are 
smart you will promote the thing 
that is moving fast,’ was one piece 
of advice given by Mr. Staniland. 


Royal Colours 
For Australia 


Four colours will be sponsored 
by Princess Elizabeth on the Royal 
Tour of Australia next year for 
the benefit of the textile and allied 
trades. The colours are tudor cream 
(which has the soft glow of a 
creamy Fose); Pacific yellow (like 
“the pale, clear tone of the wattle 
flower and the same luminous 
colour as seen in the crest feathers 
of Australia’s white cockatoo”), 
Edinburgh rose (a flower fresh 
pink), and wildflower blue (“typical 
of the clear cool blues found in 
many varieties of wild flowers in 
_ Australia and New Zealand”). 


fw 


“Soap Production To 
_ Be Speeded 


New plant has been installed at 


the Aintree works of Peter Lunt 
& Co., Ltd., to speed up production 
of their ‘Willow, Flotsam and 


+.London’s Pride soaps. By this pro- 


cess the conversion of oils and fats 
to soap occupies only a matter of 
two hours. Time taken in the 
customary method is five to six 
days. It is also claimed that the 
new plant is more efficient in elin- 
inating impurities. 


sean ne he "bara 


square OF =@i 


agninet the .wall'in Yood sections of 


large sto ae —_ rik 7 oe 
sold at theed 
popular typeg mee ‘Tine “ot 
soup are v2 for purchase at 
most of oe 
* . 
onetion pen has been 


introduced by Platignum. it is 
ee bal pole which nt A 


*~ * 

Radio declined slightly 
during Ogto 1951. Television 
showed a yood rise, however, the 
figure recer in Abel tos bein; 
the highest 1951—eac 
- — an stags of 12-41 


Newsbriefs 


New line in Jaunter casuals in 
white, navy blue and nigger brown, 
is now in production at the North 


British Rubber Co. factory at 
Dumfries. 

. * * 
Friski underwear is being re- 


introduced by Raywarp Textiles 
Ltd. “to meet the growing demand 
for high-class utility garments.” 
* * * 

Peppermint Spangles, made by 
Mars Ltd., are now being marketed 
in small quantities. This new 
development -will be — nationally 
advertised. as soon as supplies in- 
crease.. Spangles in mixed. flavours 
have now been_on the market for 
two years. The advertising is 


handled by Young & Rabicam Ltd. 


» aa 


hird annual 
King, 


Judging Mars Lid 


From left: Robert 
tioners; Tom Sumne 
Daily Mirror New spa 
George Towers, art d 
of the contest were 

Streatham, who were 
expenses paid. The) 


pers Ltd.; 


awarded 15 


“Show and Sell’ 
past president, 
sales director, Mars; John Coope, deputy chairman, 
W. McIntosh, executive director, Mars; 
"ctor, Masius and Fergusson, Mars’ agents, 
Bendels (Confectioners) Ltd., 


also hold the’ 


window gisplay contest. 
National Union Retail Confec- 


Winners 
of Streatleigh Parade, 
' holiday in Switzerland with all 
‘ars Challenge Cup for one year. 


PRESS NEWS AND PROSPECTS 


Presentations To Two Prominent 
Circulation Men 


Every department of the Star 
and News Chronicle was repre- 
sented at a farewell party to W. O. 
Birkbeck, circulation manager of 
the News Chronicle. at the Criterion 
restaurant last week More than 
100 members of the circulation 
staffs were present 

News Chronicle reps. from all 
parts of the country presented Mr. 
Birkbeck with a tclevision set and 
Mrs. Birkbeck with glassware. The 
Star depot cha as gave him a set of 
pipes and a lig 

At the Rene ster last week a 
luncheon was held to mark the 


retirement of R 
circulation director 


inald Bezzant, 
f the News of 


the World, and member of the 
board - 

More than 300 were present in- 
cluding leading figures in the news- 
paper world and representatives of 
the wholesale and retail newspaper 
trade. 

Mr. Bezzant told of his early 


battles to send the 


News of the 
World to remot 


is of Britain. 


H. H. Aldridge. chairman of the 
company, said that Mr. Bezzant 
moved with the great in the news- 


paper trade, and thro 
years with the paper retained the 
warm affection of a!i with whom he 
came into contact 


Mr. Bezzant was 


ighout his 47 


presented by his 


fellow-directors with a cocktail 
cabinet and com; furnishings for 
his newly-designed study, and 

Bezzant was 4 a diamond 
brooch—with nine diamonds repre- 
senting her husband’s nine col- 
leagues on the Board. and one more 
diamond for each million of the 


circulation he had helped to achieve. 


W. Ems'ey Carr, vice-chairman of 
the News of the World, presented 
Mr. Bezzani with a silver salver on 


behalf of Berrow’s Newspapers Ltd., 


of Worcestetg a subsidiary of the 
company. Mr. Carr described it 


as a token “from the oldest news- 
paper in Great Britain to the 
greatest.” 

* - * 

The Weekly T has been 
suspended with the mber 15 
issue. 

Kemsley Newspapers state that 


continually rising costs of produc- 
tion have compelled them to take 
this step, by which one of the 
oldest-established weekly magazines 
has disappeared The title of the 
Weekly Telegraph has been incor- 
porated temporarily in the weekly 
Yorkshire Herald. 

The Weekly Telegraph started in 
1862 as a weekly news supplement 
to the Sheffield Daily Telegraph, 
and by 1887 progress had been so 
successful that C. D. Leng, 
then editor of the paper, launched 
it as a national weekly journal for 
the family, with serials, short 
stories, and articles. 

* 


* 
Among the authors who contri- 
buted serials were Wilkie Collins, 
Conan Doyle, Sir Hall Caine, E. 
Phillips Oppenheim and Edgar 


Wallace. 

Despite the thick London fog 
last week most of the. nationals 
were delivered to the public on 
time. Only one large circulation 

daily had trouble with transport, 
the rest kept to a ti ule. 

Eiaborate editorial plans, which 
had been made should there be ~~ 
long a 4 lag, were not 


* 
Following the departure of C. R. 
Matcham to join the Geographical 
as circulation manager, 

Booth has taken charge of 

—- ‘and. - magazine buy for 
Wyman and Sons as acting buyer. 


% 


SOMERSET COUNTY GAZETTE 
BRIDGWATER MERCURY 


DEVON & SOMERSET NEWS 
BURNHAM - ON - 


HIGHBRIDGE EXPRESS 
The West Country’s Finest Media 


SEA GAZETTE & 
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A Seasonable Miscellany in Prose, Verse and Cartoon 
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Last Year Howard Barnes, of Erwin Wasey, opened our 
Christmas frivolities with a “letter” from All 

Clients to their Agents. This year the same 

Contributor offers the reply from All 
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The Story They Said We’d Never Dare Tell! 


DecemBer 20, 195] 


How *Ad Weekly’ Christmas Number 
Is Planned 


HE Editor leaned across 
Tite desk and looked me 

straight between the eyes. 
(There is not a lot of room be- 
tween my eyes, but the Editor 
did his best.) 

“Hobson,” he said suavely. 
‘T want you to go where no 
white man has ever set foot 
before.” 

| put down the saucer of tea | 
was drinking and stared at him. 
“You mean 

He nodded. “Yes. I want you 
to attend the annual lunch at 
which we plan our Christmas 
Number. You will meet a tip- 
top crowd of chaps, and [ can 
promise you a glass or two of 
rort-type wine. Will you do it?” 

I rubbed two of my chins 
thoughtfully before replying. I 
was a young man, with the 
richest prizes the advertising 
profession could offer within 
my grasp: only the day before 
my Agency had promised me a 
desk all to myself. Was I 
jeopardising all this by consent- 
ing? It was a big decision to 
make, and yet, deep down inside 


me, I knew that my answer must 
be yes. “Yes,” I said. _ 

The Editor stopped twisting 
my arm and sat down. In a few 
clipped sentences he briefed me 
as to time and place. “*Remem- 
ber,” he concluded, “J want 
your story to be Frank and 
Fearless.” 

As luck would have it I had 
once been a copywriter with the 
Frank and Fearless Company, 
so I saw no difficulty in that 
direction. 

We passed through the outer 
office on our way to the lift. 
There was a man in the corridor 
idly cracking a_ horse-whip. 
“He’s waiting to see ‘Copy- 
taster’,”” explained the Editor. 
“We get hundreds of em.” 


o * & 


The appointed day came. 
Promptly at the time stated by 
the Editor | made my way to 
the rendezvous. It was a smart 
restaurant, not a million miles 
from Piccadilly Circus. 1 took 
a quick look at my _ reflec- 
tion in the window. There 


Yip $= 


seemed to be little wrong with 
my disguise; in my tartan waist- 
coat, rimless spectacles and 
plastic deerstalker I looked 
every inch the executive. A 
touch of purple shadow under 


the eyes and the merest hint of 


after-shave lotion completed the 
picture. The girls in the art 
department had done _ their 
work well. 

I drew back as a taxi drew up. 
Four men alighted. There was 
some delay while they decided 
who should pay the fare, and I 
was able to study them closely. 
My pulse quickened. There 
could be no doubt that these 
were four of the men responsible 
for planning the Christmas 
Number. They had the furtive 
look of men who write light 
verse in their spare time, and a 
faint aroma of corn seemed to 
emanate from them as_ they 
brushed past me through the 
swing doors. | had no difficulty 
in recognising Leon (“White 
Hunter”) Goodman, immacu- 
late in leopard-skin trousers and 
knee-length mosquito boots. 
Behind came ace P.R. man 
Murray Milne and agency- 


The Truth At Last! 


chief W. H. (“Drape-Shape’’) 
Gollings. The fourth membe: 
of the party I identified as | 
Searle Austin, well-known ad- 
vertising man-about-town 

[ followed them into the 
restaurant and upstairs to a 
private dining-room. Here [ met 
the Editor and the other mem- 
bers of the planning Ccommittec 
Howard (“Boogie”) Barnes, 
famed copy director’ and born 
raconteur; Gordon (“Egghead”) 
Bromley, top-flight copywriter 
and bon viveur; and creative 
director George Plante, looking 
as young and rubicam as ever 
in a suit of off-the-shoulder 
corduroy. 

Cocktails circulated, and I 
had a chance to take stock of my 
companions. They were looking 
at me with veiled hostility, but I 
knew this wouldn't last; I knew 
they would soon be looking at 
me with open hostility. As soon 
as our glasses were empty the 
Editor shepherded us to the 
lunch table and we sat down, 
nervously crumbling our hors- 
doeuvres in our soft, white 
hands. 

Waiters moved among us with 
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@ Many of our readers have asked us how the 
Christmas Number is produced. More still have 
asked us why it is produced. As the Editor was not 
too sure himself, he commissioned Rodney Hobson 


of Erwin Wasey, to find out. 


Hobson actually 


mingled with the men responsible to bring back this 
sensational story. 


Old Prints by Sydney Abraham 


rich viands and paper hats. As 
the meal progressed tongues 
and the top button of the 
trousers were loosened, and the 
occasion took on an appro- 
priately festive air. Many a 
merry quip was flung across the 
table, to be followed by bread 
pellets and, on at least one 
occasion, a small roast potato. 

But all good things must come 
to an end and, with the arrival of 
Steaming cups of java, we pre- 
pared ourselves for the serious 
business of the day. Draining 
his finger-bowl at a gulp, the 
Editor rose to his feet. 

“Gentlemen,” he said, wiping 
his bi-focals with a piece of 
smoked salmon, “the object of 
this exercise is to plan this 
year’s Christmas Number. Have 
any of you any ideas?” 

The planners shifted uncom- 
fortably in their chairs. One or 
two took the opportunity to 
leave the room. At last Gollings 
broke the silence. He said: 

“T visualise this issue as being 
essentially | Christmassy in 
character, but with serious over- 
tones.” 

“Squared-up overtones, of 
course,” put in Barnes. 

“Button up your overtones,” 


MM 


sang Bromley, “‘when the wind 
is free...” 

The Editor leant across and 
laughingly gagged him with half 
a grapefruit. Leon Goodman 
laid aside the elephant-gun he 
was oiling and cleared his 
throat. “What we need this 
year,” he said, “is a theme.” 

The Editor put a stick of 
celery between his lips and lit it 
thoughtfully. “I think we 
could run to a small theme,” 
he said. 

“I remember when I was 
quite young,” said Searle Austin, 
“running to a small theme we 
had at the bottom of the garden.” 

“We had fairies at the bottom 
of ours,” riposted Murray Milne. 

““May we stick to the point, 
gentlemen?” put in the Editor. 
His voice held a hint of asperity; 
it had been a good year for 
asperity, and there was any 
amount of it in the shops. ““We 
are here to plan an issue.” 

“Bless you,” said Goodman. 

Barnes tightened the chin- 
Strap of his paper hat. “This 
year,” he said, “I suggest we do 
something entirely different.” 

A murmur ran round the 
company. This was fighting 


The Editor and some of his contributors watch the first copies 
of the Christmas Number rolling off the mighty presses. 


Plante said: “Couldn't we 
get a doctor to _ write 
an article on the occupational 
disease of the advertising pro- 
fession?” 

“Which disease are you re- 
ferring to?” asked someone. 
“Market research or ulcers?” 

While his neighbours were 
belabouring him light-heartedly 
with lengths of lead-piping, 
Bromley said: “I'd like to see a 
bit more of the Yuletide spirit in 
this issue. You know, reindeer 
and happy families gathered 
round their hearths.” 

“Using squared-up hearth- 
stones?” put in Milne. 

“When I was in Kenya,” said 
Goodman, “I squared up to a 
cheetah.” 

“Thank heavens there aren't 
many of those left in the pro- 

fession,” quipped 
Austin. 

“IT was on 
shikar at the 
time.” 

“ Pass right 
along the shikar, 
please,” advised 
Barnes. 

The Editor bur- 
ied his head in 
his hands. When 
he looked up 
he seemed to 
have aged a lot. 
Betweenclenched 
teeth he said, 
“IT must thank 
you, gentlemen, 
for the many 
ideas you have 
thrown into the 
pool. [can only 


say that that is the best place for 
them.” He hammered on the 
table. “Before we break up, has 
anyone any intelligent sugges- 
tions to make?” 

“Intelligent suggestions?” 
Plante raised a well-kept eye- 
brow. “But [ thought this was 
meant to be a Christmas Num- 
ber?” 

“Bags of reindeer,” muttered 
Bromley. “That's all you need.” 

“And plum puddings,” said 
Austin. 

“Squared-up, of course,” in- 
sisted Barnes. 

“The whole thing,” added 
Milne, “to be madly editorial in 
appearance.” 

“With, perhaps, some season- 
al premium offer,” suggested 
Gollings. 

“Preferably a reindeer,” said 
Goodman. 

“Drawing a squared - up 
sledge,” said Barnes. “No 
white space at all.” 

“Except where it’s been snow- 
ing,” put in Plante. 

“So it has,” said the Editor. 
“I must be going.” 


* 7 * 


I followed the party down 
into the street. A _ gleaming 
vehicle drew up and the men got 
in. The bus drove away and I 
watched it disappear down the 
street, conscious that I had been 
present at a truly memorable 
occasion. Another Christmas 
Number of the Apvertiser’s 
WEEKLY was On its way to bed. 
So, I felt, were the men who had 
planned it. 
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the Account Executive the Space Buyer 


the Research Man 
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HERE IS THE NEWS YOU MAY BE WAITING FOR 
Competition Finds New ‘lalent 
For Christmas Number 


BJECT of the competition 
was to find new contributors 
for ADVERTISER'S WEEKLY 
Christmas Number. In this, as 
subsequent pages demonstrate, 
it has succeeded. 
The competition proved very 
popular, and the response was 
gratifying. No fewer than 117 


Jrm B 

“We must approach our task as 

judges with a prover appreciation 

of the stupendous issues 
involved, .. .” 


eeeeeeeeees 


entries| were received, divided 
almost equally between prose 
and verse, and the standard was 
generally high. 


Two prizes were offered. One, 
of £15 15s., was for the best 
humorous story, not exceeding 
1,000 words. The other, of £10 10s., 
was for, the best verse, not exceed- 
ing 40 lines. An advertising or 
publicity theme was obligatory. 


THE WINNERS 


These prizes have been awarded 
as follows: ~ 


Best Story: 
PETER JOHNSON, publicity 
controller, Thomas De La Rue & 
Co. Ltd., Imperial House, 
Regent Street, London, W.1. 


Best Verse: 


JOHN CHARLTON, 2, Rose- 
bank Close, Friern Park, 
Finchley, London, N.12. 

In addition, the editor has 
awarded consolation prizes to the 
following entrants, whose stories 
and verses have been selected for 


These Verses Win The {10 10 0 Prize 


Agency Practice 


this fabulous campaign 


So while he doesn’t say the w/ 


publication i appear on the 


following page 


Stories: 
Hugh 
Freeman Co 
London, W.! 
Geoffrey L. Cobb., c/o The 
Robert Freeman Co. Ltd. 
Arthur E. May, Hatfield Peverel, 
Chelmsford, Essex. 

George Gamlin, 2, Royal Terrace 
East, Dun Laoghaire, Dublin. 
P. G. S. Muttlebury, c/o The 
Robert Freeman Co. Ltd. 

E. A. Haley, 85. Gloucester Rd. 
North, Filton, Bristol. 

George Brendon, c/o Erwin 
Wasey & Co. Ltd., Brook House, 
Park Lane, London, W.1. 
Sydney Wildman, 120, Brooke 
Rd., Stoke Newington, London, 
N.16. 

Peter Browne, 6, Palace Gardens 
Mansions. Notting Hill Gate, 
London, W.. 


Eliot, ©o The Robert 
Ltd., 22, Hill St., 


Verse: 
Daphne Blampied, 21, Northwick 
Avenue, Harrow, Middlesex. 
F. B. Wade, 7, Agnes Rd., 
Blundellsands, Liverpool 23. 
G. Coghlin, 20, Warwick 
Avenue, London, W.9. 


By JOHN CHARLTON 


heme stinks 
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“Might make a cat laugh, but not 
an old dog like me.” 


The judges are flat- 
tered (or libelled’) in 
sketches by H. M 
BATEMAN. 


Craig and Collins, c'o E. Allan- 
Cooper & Co. Ltd., 16, Lune St., 
Preston, Lancs. 
Allan Duskwick, 8, Anson Ri., 
Cricklewood, London, N.W 2 
Richard Garrett, 80, Hillway, 
Highgate, London, N.6. 
S. Preston, 18, Halton Terrace, 
Leeds 9. 

F. E. Grimaldi, 23, 
River Meads Avenue, Twicken- 
ham, Middlesex. 


THE JUDGES 


The judges were drawn from 
among the members of an editorial 
committee that for some years has 
assisted the editor to plan the 
Christmas Number. They were: 


For the stories: 


E. Searle Austin, director, W. H. 
Gollings & Associates Ltd., 
former editor, ADVERTISER'S 
WEEKLY. 

Leon Goodman, managing direc- 
tor, Leon Goodman Displays 
Ltd., past chairman, Publicity 
Club of London. 

W. H. Gollings, chairman and 
managing director, W. H. 
Gollings & Associates Ltd., past 
chairman, Publicity Club of 
London. 


(eo ETE at last! 


On which so much of toil and sweat was shed. 


The copy chief is seen to smile again; 

Lhe art director hurries home to bed. 

The layout men have put their pencils down; 
The studio is strangely tranquil non; 

And joy! the will-it-soon-be-ready fronn 
Has left the managing director's brow. 

Flis cautious praise gives reason to rejoice? 
The typist thinks the scheme a winner too 
In fact, there’s only one dissentient voice 

The client is afraid it won?t quite do. 


There’s nothing really wrong, he must admit. 
He'd simply like to have the headings changed. 
And make the nameblock lareer. Won't it fit? 
Then could the layout please be rearranged? 

The copy can remain—well no, not quite 

A sentence needs revising here and there: 
(Perhaps it would be quicker to rewrite 

The sense has been destroyed beyond re pair.) 

The artwork’ s fine—although he rather thinks 
The artist found his models in the x00... 


The client is afraid it won’ t qu 


Well, there it is. The client’ 


vs are known, 


So now begin again and let hir 


A scheme he'll recognise to | wn. 
He can’t reject it then—not « 
For headings, use the ones he ty 
Amend the copy strictly wor 
Rehash the artwork, snitch 
Until the nameblock takes ut 
Then re-submit the scheme,» 
His least instruction duly carr 
To win approval this times 
The client is afraid it won't qu 


a out; 
, ord. 
about 
ea third... 
just $0, 
hy ough, 
ear no! 


ENVOTI: 


Prince, when the pearly cates ari 
And Paradise is shown / / 
Be sure before he sets a foot inside 
The client is afraid it won't quite d 


a. 


pene d wide, 


Ob 
‘sy 


For the verses: 

Howard Barnes, copy director, 
Erwin Wasey & Co. Ltd., 
successful writer of popular 
lyrics. 

F. Murray Milne, director, F. 
J. Lyons Ltd., chairman, Pub- 
licity Club of London, con- 
tributor to Punch, writer of light 
verse, sketches and wise-cracks. 
Rodney Hobson, copywriter, 
Erwin Wasey & Co. Ltd., author 
of light verse and fiction, con- 
tributor to Punch. 


The editor would like to express 
his thanks to the judges for their 
valued assistance, also to con- 
gratulate the successful competitors, 
and to thank, for their enthusiastic 
co-operation, all who submitted 
manuscripts. 


Uodabb obey sada slant OOO aga 


The winning story, by Peter 
Johnson, appears on page |6. 
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space rate 
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CALL REPORT 


O Hank Dreamy, the Account Execu- 

tive, wheezes along to see this character, 
Sir Godfrey Waddle, and who is he but 
the loud needle of the Melody Pianoforte 
Company, the needle being at its loudest 
when he is in at an advertising meeting. 
Under Hank’s arm is the Melody 1952 
campaign for joannas at seventy-five 
pieces a tune, -piano stool extra. 


Waddle receives Hank in the Board | 


room where he and the other loud needles 
normally gather to declare dividends, fire 
agencies, and other such business. He sits 
down at his two acre desk and thumbs 
through the campaign. One moment he 
licks his thumb to dog-ear our presentation 
cartridge at twenty five Cs a ream: the 
next he licks his lips in anticipation of the 
strife he is about to loose off at one and 
all, and especially at Hank. Then after 
about three days he looks up and says: 
“Do you boys do this work in your own 
Agency, or hire another outfit?” This is, 
of course, a very insulting way for him to 
talk, but Hank takes no notice and watches 
the robins on the window sill twittering 
and dobbing around amongst the bread- 
crumbs which some kind character leaves 
around for them that morning. So Goof 
Waddle, as we call him strictly privately, 
goes back to the campaign. In another ten 
minutes his head is up again, and he says 
like this: “Hank,” he says, “you need a 
haircut!’ “So does Paderewski last time 
[ see him play,” says Hank, for this is the 
Christmas season: also once you let Goof 
get out hand he is liable to sound like four 
blind kangeroos playing Shostakovitch on 
four Melodys, which is considered to be 
bad news in any critics circle. So he gets 
back to the script and his eyes meet up 
with the estimate, so Hank knows there is 
going to be a thunderstorm any minute 
now, if not sooner. 


* * * 


“Where are my half pages in colour in 
the Express?” he demands. Hank explains 
that his joanna is by no means an impulse 
proposition, that he needs long-time 
readership, and other such guff he hears 
the words and picture men in the Agency 
exchanging when they have nothing worse 
to do. Also Hank says the Express has a 
hard character called Needle’em who 
is by no means fond of having colour 
half pages booked and cancelled seven 
times in two weeks, especially when those 


two weeks coincide with the Boat Race, 
the Cup Final, may another election, not 
to mention the Kremlin being in the pay 
of a close competitor. Far from being 
grateful for such excellent advice, which is 
worth | per cent of anyone’s appropriation, 
he brushes it aside and brings his fist down 
bang on the table, so that all the poor 


SERRE EOS 


THIS STORY WINS FOR 
ITS AUTHOR THE 
PRIZE OF £15 15 0 


robins jump off the window sill where they 
are still putting on the crumbs very steady, 
and leave for calmer climes. 

“Listen Ludwig,” he barks “what I 
want is to sell pianners, and if [ am 
frustrated by your Agency, I shall have to 
seek the assistance of some other bunch of 
space-groggers!"" Now this is a great 
insult indeed, and we do not wish insults 
from anyone under the hundred grand 
mark. If it is not for our Agency he does 
not sell enough joannas to fill the ape 
house at the Zoo with swing. Why, one 
customer writes and complains that there 
are only three and a half semitones from 
middle C to bottom D, not that bottom D 
is so far away at that, even on the Luxury 
Model. Another complains that the 
manufacturer describes the horse teeth as 
real ivory, though if they ever come closer 
to an elephant than the Great West Road 
it is a great wonder to one and all, and 
especially the elephant. 

So Hank tells him that if he is in the 
Salvation Army he will not personally 
take a Melody joanna free for starving 
orphans with musical talent, and that many 
critics will prefer to hear Beethoven's Fifth 
on a comb and tissue to the greatest player 
alive being tortured by a Melody. Then 
Goof grows very serious indeed and says 
as follows: “Hank,” he says, “if you do 
not wish a bash in the kisser I must ask 
you to refrain from such observations.” 
So Hank refrains, as he does not wish a 
bash in the kisser. 

No sooner is partial peace achieved than 
the lid lifts again. “What about my 
competition idea?” asks Goof. “The 
world’s greatest pianists competing for 
huge money prizes on the one and only 
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By Peter Johnson 


Melody pianner? Finals at the Albert 
Hall. Eh? What about, you 80 loafer 
Agency?” This Hank also resents, as 
never more than 65 are loafing at the same 
time, and besides he does not personally 
think the world’s greatest pianists will 
compete for prizes on a 44 octave joanna, 
on account of many of the finer composers 
feel more-at home with seven and even 
eight. ‘“‘No dice.” Hank says, and does 
Goof the privilege of explaining why. 
“Don't give me that stuff,” he answers, 
“the great pianists can play ‘Annie Laurie’ 
and ‘Pop goes the Weasel’ just as good as 
they can play Bark and these other wise- 
guys!” Then he says “What about this 
‘They laugh when I sit down to play’ guy: 
why can’t we get him tied up, with a 
Melody contract?” Hank explains that 
this character is already tied up with a 
correspondence school, but Goof com- 
plains very severe that the Agency are 
never on the beam, though he does not 
know that this particular Sonata sets in 
around 1910. 


* * © 


It seems to Hank that forty-five grand is 
not worth all this moisture so he feels it is 
time to hand Goof his coup de 4} octaves. 
He says, “Goof, I'm through with you and 
your Melodys I must ask you to arrange to 
get yourself another bunch of humble-pie 
men, as [ do not wish to see your pan ever 
again, let alone listen to your guff on 
popular music which is almost as serious 
as musical compositions played on your 
joanna”. And Hank walks out. 

But naturally, being a tactful guy, and 
also the one-a-day of the Agency's eye, he 
does not wish to tell Goof that his real 
intention is to get those robins back to 
their breadcrumbs. Also that a week before 
the Excelsior Pianoforte Company signs 
with the Agency for seventy-five grand and 
7} octaves. 


4 
All the stories and verses on the ¢ 
following pages of the Christmas < 
Section have been selected, because of } 
their merit, from the competition 

entries. The Editor regrets that space 

does not permit inclusion of others 

worthy of publication. The some- } 
what sinister face that haunts the 
pages has nothing to do with the com- 
petition—neither have the captions. 
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Good 
Advertising Wishes Chese 


Good planning from a good idea, 


Good space to book, good marketing, 
Good business for the Coming Year, 
Good readership for all your ads., 


A good response from every side, 


Can dish you for 


ths “Christmastide- ee ; 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTD., TOWER HOUSE, SOUTHAMPTON ST., LONDON, W.C.2 
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S the copywriter read over 

the proof, the controller put 
down a copy of Eagle, looked 
over the other’s shoulder, and 
said: “the typographer reckons 
there ought to beacomma before 
that ‘and’; I think he’s right.” 

“Comma? Where? There? 
Ridiculous! No need for a 
comma there: what d’you want a 
comma there for? You don’t 
sprinkle commas like pepper 
from a pot, you know!” 

The controller did not answer: 

he paused just long enough to 
show that he had his own 
opinions, shrugged, and left. 
_ The copywriter’s assurance 
left with the controller: he 
took the proof and soon began 
to mumble the doubtful sentence 
to himself over and over again. 
At last, reluctantly, he passed 
it to one of his colleagues, and 
said: “What do you make of 
this, Charles?” Charles read 
and re-read the copy with that 
silent criticism every writer feels 
for another’s work; then turned 
to the problem. After a minute 
or two, he said: “Hm! Well! 
No: I don’t think you want one 
in there: no.” 

The proof was passed on to 


another copywriter, who re- 
marked quickly: “Oh no, that 
sentence doesn’t need a comma. 
At least; wait a moment. Yes 
it does. Look! There’s a verb 
here and there’s a verb there, so 
you must have one to separate 
them.” A 

More people had their say 
and then, inevitably, Fowler 


20 


oi 
> 


“Emphasis fiduesticks!” The 
chief retorted, “pass that 
Fowler.” He grabbed the book 
and began te hly thumbing 


ed, and read a 
nder his breath 
-opywriter could 
hear was a constant murmur, 
punctuated spasmodically by 
odd words, which, when strung 


the pages; | 
few paragrap! 
so that all the 


THE COMMA 


was consulted; equally inevi- 
tably, the answer could not be 
found. The comma, however, 
was inserted. 

The proof reached the copy- 
chief and the copy-chief sent 
for the copywriter. “What's 
this comma doing here?”’ Asked 
the chief: “Don’t you know 
you never have a comma before 
an ‘and’.” “Well,” answered 
the writer, “I put that comma in 
for emphasis, also those two 
verbs have to be separated.” 


* Christmas 
Greetings 


to all our friends 


WS 


from. 


Kent Messenger 


and.. 
Chatham Observer 


b 


South Eastern Gazette 


together, meant nothing. “Hm! 
Fowler doesn't seem to make 
the matter absolutely clear, but 
you just take my word for it” 
he said, as he struck out the 
offending comma, using his 
power of veto 

As the copywriter slunk back 
to his desk the copy-chief 
charged down to the managing 
director. While the boss was 
glancing through the proof, the 
art director wandered in and 
looked over the other's shoulder, 
admiring the reproduction of 
his drawings. The boss looked 
up and said: “You need a 
comma in there, old boy.” 
“You should always have a 
comma before an ‘and’,”’ put 
in the art director, uselessly. 
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“Er, no; it’s not quite that,” 
replied the boss, not wanting to 
snub a director in front of an 
employee, “it’s a_ rhetorical 
comma.” With a firm mana- 
gerial stroke of the pen, the 
defenceless comma was re 
instated. 

Three days later the advertise- 
ment appeared minus comma 


* 
By Fr. %. $5: Muttlebury 


* 


The comma had been left out by 
the blockmakers because it 
spoiled the casting off of its 
line. Telephones rang; people 
were cursed; people were fired: 
rebate was demanded and event- 
ually the matter died down 

A week later a pompous 
letter was published’ by 7/e 
Times. It complained that 
advertising, as a whole was 
deplorably illiterate and that 
the slapdash carelessness in both 
grammar and punctuation was 
unworthy of a child. It went on 
to cite the sentence with the 
missing comma, as “a blatant 
example of a case where, obvi- 
ously, absolutely no thought 
had been given.” 


The Lady’s Not For Branding 


with apologies to Christopher Fry) 


be’ Il enver your life 

With a breath of Goya; 
A dream in her conn 
By Sally Slade. 
The Dunbill moke 
Will never ann r, 
Her temper s 
As a Gillet? 


Like an Aust 
She ll exude c/ 
A gem from ili 
of Ciro; 

A B.E.A. stewardess, 
Tranquil and calm 

As smooth as a 


Ball-point by Bir 
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i indow 


She'll be though:ful and 

Kind, and ply you with Mamn’s, 
While at ease, 

In a Lloyd-Loom you lie. 

She'll cook only the best 


That Heinz put in cans 
As you're blissfully 
Scanning your Pye. 


Like a housewife with Vim, 
You've been scrubbing through. 
Now, like a Chiver’s jelly, 
You're set 

To become the Lifebuoy 

Of this girl so true, 

The sweetest, like Cadbury’ s, 
You've met. 


But wait! Theres a lurch. 
See her Brevitt shoes swell. 
In your eyes, 

Future visions forlorn. 

You know now at last, 

As Dr Scholl knows—Hell 
Can’ t compete with 

A woman’ s corn! 


ALLAN DUSKWICK. 
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Bjor Hjhlijhs, on a visit to this country 
from Greenland thinks English copy 
too long. In an exclusive interview 
with “ Advertiser’s Weekly,” Bjor said 
“There’s an old proverb in Greenland 
‘Cut the blubber and come to the 
meat.” “Meat, meat,’chimed in 
his wife, the attractive Esquimau 
Nell—“me too.” 


(You'll see this face again. alas! 


—~ Editor) 
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Commercial Road, Gloucester. Tel 222814. 9 Bucki 
and at Birmingham, 
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By GEOFFREY L. COBB 


IX men were seated at a long, gleaming, 

mahogany table in the Board Room of 
an advertising agency. 

At the head of the table sat the agency's 
managing director, bland, smiling, im- 
peccably attired. The distinguished looking 
and rather well upholstered gentleman 
sitting next to him was Henry L. Duckstein, 
chairman of the Duckstein Manufacturing 
Company, whose account the agency had 
just recently “landed”. At a respectful 


- distance from these two gentlemen sat 


Owen Millet, the Duckstein Manufacturing 
Company's newly appointed advertising 
manager. Opposite were the agency's art 
director, copy director, and director of 
research, three of the most brilliant and 
highly paid men in advertising. 

These six illustrious people were waiting 
to discuss the visuals and copy of a new 
campaign for The Original Aunt Harriet’s 
Embroidered Table Mats, those inter- 


‘The Directors 
and Staff of Priestleys 


Send Greetings and 
Good, Wishes for 


Christmas 1951, and Wish 


their many friends 
Prosperity during 1952 


Priestleys 


bear oe Street, WC2. Tel. Tra 4277-8 
Yorackons heen Ms aa, a ee 


nationally famous Duckstein products 
“known and respected in the Trade since 
1851.” 

Suddenly the door of the room opened. 
A shy young man from the production 
department entered wearing a red tie and 
carrying a large, black, leather-bound 
portfolio. He glided noiselessly across the 
opulent carpet to the head of the table, 
placed the portfolio before the managing 
director, and left the room as silently as 
he had entered. 

“Ah!” said the managing director. 

“Ah!” said Henry L. Duckstein. 

“Ah!” said Owen Millet. 

“Ah!” said the three highly paid 
advertising men. 

The managing director opened the 
portfolio. There was a loud explosion. 
As the smoke cleared, a shy young man 
wearing a red tie could be seen through the 
half opened door grinning fiendishly. 
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for Christmas 
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I ASY now. Take your time. Plenty of 
4originality in the old cells yet. Just got 
to work up the mood gradually. Need 
to browse around the subject a little 
lirst. Wait for the muse boy. Don’t 
chase it... 

ake a pint of hot water and whip it into a 
stiff cream. Add two wooden spoonfuls 
of this concentrated stew and hear the 
last of those snide remarks from sour 
faced hubby about Mrs. Beeton turning 
in her gravy. Carefully selected phrases 
on the back of the pack will help you to 
squelch, once arfd for all, those fatuous 
food facts he picked up from his simple- 
minded mother... 


Wonder how I could get to know that sloe- 
eyed redhead. Must try and wangle a 
seat at her table come next lunch time. 


NO MOVING FINGER HERE, 
MR. KHAYYAM 


By E. A. HALEY 


Being a direct translation into 
the English language of the 
electrically recorded brain im- 
pulses of a copywriter during a 
period of intense concentration. 


et rn | 


Planning new advertising campaign 
Need opinions of redhaired girl about 
something or other. Think that up 
later. Strictly business at first. Really 
didn’t expect any beautiful girl to be 
such an intelligent conversationalist. Or 
whatever seems appropriate. Probably 
sloe-eyed and slow witted. But who 
cares?... 

Make your teeth laugh with you—not at 
you! Only Bubblezone has the magic 
ingredient Hetrodene. And only Hetro- 
dene will bluster its way into those 


are SO. a 
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sleazy grottos where your teih store 
their rotting heaps of putrifaction. Good 
old H. routs around like a slab-happy 
crusader, sloshing antiseptic into every 
stinking crevice until those molars are 
just too damn tired to resist. Accept no 
substitute or your teeth will squat there 
stockpiling filth and grinning like 
maniacs at your stupid ignorance. . . 


Don’t I think it needs polishing a bit old 


man? No. | don’t think so a bit you old 
fool. That dictionary of synonyms 
would wear off my finger prints before 
you'd be happy... 


Here’s a revolutionary hair cream! We'll 


gladly refund double your money if you 
don’t agree that this is the finest hair 
cream ever made from real cod-kidney 
oil. Your every hair stays neatly in 


ORGANISATION 


Wishing you 
a generous 


helping of fun 


for Christmas— 


and a large slice 
of luck in the 
New Year 


1952 
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A CHRISTMAS 


MESSAGE FROM 


A WISE OLD 


There are two Liver Birds on 
L | V E R B ] R D f t 300-feet-high 
es of the L Butiding on 
rpool's rfront Th 
e 18 feet h, the head of 
ach bird is 3'% feet long, the 
read of wing 12 fect (the 


ongth of each 10 feet), and 
the legs are 2 feet in circum- 


“As far as I can see 


there is always an uncommon interest shown in the DAILY POST and the 
ECHO in these parts. 


just as a 1952 advertising schedule will be incomplete without them. Ah, 


The day is incomplete for many folk without them— 


well, a Merry Christmas to you all—and maybe | have said enough to suggest 


we 


how advertisers can have a happy Christmas in 1952, also! 


In the North-West in 1952 — 
THE DAY WILL BEGIN WITH THE 


LIVERPOOL 


DAILY 4% POST 


AND END WITH THE 


Liverpool Echo 
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NO MOVING FINGER HERE—continued 


Oh, you poor dear! 


place and gives off a zesty, tangy aroma 
of the great outdoors. Mingled with it 
for extra punch is the manly smell of 
teak tree sap, culled from the forests by 
certified white hunters. Next time you're 
in Burma make this test for yourself. . . 
can't remember smoking that cigarette. 
Why am L always stubbing out ends that 
| cant remember lighting? Think 
nothing of it. Shouldn't get worked up 
over trivia No need to go introspective 
just because the little old sub-conscious 
takes to smoking on the side. Just a by- 
product of the business... 


Are you still trying to 
do that mountainous Monday wash the 
old fashioned way? Just look at all that 
sleazy scum floating around—why it’s 
enough to make a_ vulture vomit. 
Luckily for you, my dear, [I happen to 
have a packet of the new Vono right 
with me. Ill just pick it up by its cute, 
collapsible, patent-applied-for carrying 
handle and sprinkle a few handfuls over 
the clothes in your sink. You see dear, 
only the secret formula of Vono can 
cope with the ingrained muck that 
clothes are bound to accumulate in these 
sooty slums. Since your husband works 


in the sewers, judging by the colour of 


his handkerchiefs, you're going to bless 


the day Vono came into you! 
And don’t forget that three e 
packs glued together make the cut 
kitchen stools . 

Ought to make a stab at a short stor 
the Yankee mags. Bags of coin | 
Boy meets girl; pitches woo; ¢ 
horns of dilemma; turns tables; rev 
fine character; melts into sunset. ( 
it down to a formula and quit this 
dodge for the south of France and 
secretary in a Bikini... 

Picture your man in a Granton shirt. See 
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Reece eeeeeeeseseeeereeeese 


Hot puppies. 


DecemBer 20, 1951 


his eyes sparkle as he pulls it over his 
pointed head. Watch him fumble with 
the near-mother-of-pearl buttons cun- 
ningly sewn in the most awkward spots. 
But don’t let those awkward spots stop 
you from being a social success. Smear 
on this stench-reduced cream and show 
a new face to the world. And the world 
eagerly awaits you. Travelling in one of 
our luxurious coaches you can relax in 
your sumptuous armchair, rest your 
head on your personal antimacassar, 
stream tobacco juice into your mono- 
grammed spittoon... 

It’s five already. 
hat Hemingway. 


Get the 
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8 8 


ifter a dinner to celebrate his promotion to 
the Board of the Soaks & Glassy Agency, 
B. T. Gaff said, “Why the hell don’t we tell 
every ad. manager to take a running jump— 
what's that Mr. Chairman? 
evening and especially delightful to have so 


4 wonderful 


many clients with us.” 


¢ & 


~ 


Toone cannot 


Pre ere eee 


evades 


27 BURLINGTON STREET, W.. 


Best wishes for a Merry 
Christmas & a Happy New Year 


from 


Outdoor Publicity Limited 
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DISPLAY 


CITY 


A group of eight Companies concerned with the 
Creation, Production and Servicing of Exhibitions 


and Displays in Great Britain and throughout the 


World City Display Organisation, Exhibition Works, 30 Uxbridge Road, London, W.12. SHEpherd’s Bush 1281 
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Compliments 


in 


a of the = 
=— Seasr <a 
— to all our Advertisers = 
— and their Agents and “aa 
— Best Wishes for 1952 — 
= THE SCOISMAN 
= WEEKLY SCOTSMAN =& 
= EVENING DISPATCH == 
i GEORGE SPENCER Advertisement Manage = 


THE SCOTSMAN PUBLICATIONS LTD. 
North Bridge, EDINBURGH 


on 
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ACME 
INGO 


WISHING YOU 
THE COMPLIMENTS 
OF THE SEASON 


ACME SHOWCARD & SIGN CO., LTD. 
Paragon Works, Enfield, Middx. 
Telephone : HOWARD 165! — Est. over half a century 
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ANS ANS MERE TREMENS 
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or ‘Advertising Pays’ 


With apologies to Longfellow’s “Song of Hiawatha”. 
» a hamlet close to London 
I Svorts a whisper, just a whisper 
Oy ‘he virtues, healing virtues, 
Oj the Ointment—“Hiyaderma’’. 
Recommended by its maker 
For all epidermal ailments, 
For all superficial symptoms 
On the body of the Human. 
inc this Ointment—“ Hiyaderma” 
Packed in little yellow boxes 
Yellon boxes made of cardboard 
Each with label set upon it 
Setting out its wondrous virtues 
Both in Healing and Prevention 
Of all cuts and skin abrasions 
Of all corns and like projections 
On the body of the Human. 
But the sales of this specific 
Were confined within the hamlet 
In the hamlet close to London, 
Till its maker started telling 
1// the little tomns about him 
In the press and on the hoardings 
Of the Ointment—‘Hiyaderma’”’. 
Ind its fame spread ever wider 
ind irs name became a password 
Till he rivers could not hold it 
ind it passed the County boundaries 
ind upon the lips of strangers 
lo the hamlet close to London 
Came the Ointment—“Hiyaderma’’. 
Of this boon to all the nation 
lo the nation came the ridings, 
lhrouch the Dailies and the Weeklies 
Through the trade press and the Monthlies 


On buses, trains and stations. 
And the maker of this cure-all 
Was the maker of a “million” 


Making skin health for the millions 
From the Ointment—“Hiyaderma’’. 


F. B. WADE. 
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Representative Remorse 


appy moments have fled me: I'm left in the lurch, 
For I'm only a unit in Marker Research. 

I see very nell what a deal of the niggers 

In Man's modern woodpile are made up of figures. 

I implore you, for instance, take heed of the plight 

Of the man without spirit, the statist’s delight: 

He was once quite unique, a remarkable gent, 

But he’s now just a fraction of so-much per cent; 

His mind was a rare one, his graces were ample, 

But who can have grace as a Typical Sample? 

Indeed, even a sage is a bit of an ass, 

When he isn’t a person, but part of a class. 

So, to hell with the figures and measuring tools, 

And the folk who conform to statistical rules: 

Les the Men-At-The-Top reconsider their goal, 

Let them throw out the tables and bring back the soul. 


RICHARD GARRETT. 
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\ Daily 
Celegraph 
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¢ Wish all their Advertisers 
and Advertising Agents 
a Happy Christmas 
and 
A Prosp erous New Year. 
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What happens when a brilliant copywriter goes round the bend? Does it mean that his 
copy begins to have that extra something in it; would it be genius and no one know? 
Was that how it was with Johnston?—or was it that he had established a once-in-a- 
million-years relationship with Boppo Fats Ltd., and its £1 million appropriation? You'll 


never know unless you read the story, told by GEORGE GAMLIN, of 


Mary Flaherty’s Soap 


stared at the wall and blinked. He could 

see the old woman now, bent figure, 
small lines face, stick and all. And the title? 
Just call it Mary Flaherty’s Soap. That 
was the old lady. Mary. Wonderful! 
Johnston blinked again and rubbed his 
hands together in esctasy before the type- 
writer. He was so right! BOPPO FATS 
LTD., had a million to push a new bar 
soap for clothes washing. It was the 
biggest appropriation in the world. Who 
did all the clothes washing by hand? The 
country women! And what were the names 
they were suggesting? VELVET SOAP 
(smooth as) WITCHING HOURS (Wash- 
days) and Me-Ladie. Johnston almost 
spat in disgust. 

He knew what they wanted in the 
country. A soap they could be friendly 
with; a soap that would be a loyalty. The 
‘old bent figure in the country lane. Mary 
Flaherty. Honest, true, simple, ninety 
years old and good for many years yet. 
Johnston’s eyes mistened and he blinked 
at the touching simplicity of his con- 
ception. 


J essen sat before his typewriter, 


« * 


And so the campaign was launched and 
who was to guess at what was to follow? 
Who indeed, and least of all Johnston as 
his phone rang that fateful day three 
months later. It was Mark Magnum, 
owner of BOPPO FATS LTD. 

“After all,’ he concluded, ‘we're 
Spending a million with you people, and 
we want something for our money. See 
me in five minutes in my office’. Even 
then no one knew what was coming. 
“What we want,” roared Mark Magnum 
as Johnston appeared, “is something 
different! Something dynamic! Something 
to rivet the attention. Something to 
HYPNOTIZE!” He clenched his fists and 
raised them above his head “Can't you 
think of something that’s absolutely never 
been done before?” he asked. At that 
Johnston blinked. What an odd thing! 
He could see the answer quite clearly. 


‘said “Here is the answer. 


fessional advice,” he said. Mark Magnum 
sat down. 

Putting his finger tips together Johnston 
Run Mary 
Flaherty as she is with the name as a sub- 
heading and write a new sensational 
heading to top the ad.” 

“Such as,” said Magnum quietly. 

“Blank, Hoghram Fizz,” said Johnston. 

There was silence in the office as the two 
men stared at each other across the desk. 
Then Magnum jumped to his feet. 

“Yes!” he shouted, “We could follow 

it up with Humk, Hank, Heenk!” He 
was dancing with excitement. 
- Johnston was shouting now. ‘“Unky, 
Bunko, Numk 0!” With a violent gesture 
of his hands in the air Magnum ranted 
“Impo-Sninko-Frissssk !” 

“T’ll write it all down!” sobbed Johnston 
as Magnum flung his arms around his 
neck. “With a million pounds behind it 
this will have the impact of dynamite!” 

* . * 

And so it came about. A _ two-page 
spread in the Daily Blurb. In colour. 
Consisting entirely of the words IMPO- 
SNINKO-FRISSSSK! it streamed di- 
agonally across the entire width. A lonely 
thumbnail sketch occupied the bottom 
right-hand corner. It was Mary Flaherty. 
It went on 100,000 48-sheet hoardings. 
Films were made, they went to every 
cinema in the country. The largest direct 
mail shot in history was sent out. The 
largest space coup in history was brought 
off. A full page in every newspaper in the 
country. Planes wrote the words in the sky. 
Huge crowds watched spellbound at 
mammoth signs flashing “IMPO-SNINKO- 
FRISSSSK! IMPO-SNINKO-FRISSSSK! 
IMPO-SNINKO-FRISSSSK !" 

“All I can say is, Mary Flaherty must be 
nuts,” wrote one columnist. A national 
woman’s publication advised ‘School 
teachers should be asked to restrain 
children from repeating these ridiculous 
advertising slogans.” “How are you 
to-day?” said the first comedian at the 
Pallateum. 


“Impo-Sninko-Frissssk!" was the ans- 
wer. 

The audience rocked. Questions were 
asked in the House. Half the board of 
Boppo Fats Ltd., resigned. Letters 
poured in all asking questions, and sales 
of Mary Flaherty’s Soap rocketed. 

Over all this Johnston and Magnum 
gloated and worked in the secrecy of 
Magnum’s office. After a month, Mary 
Flaherty appeared with a_ handlebar 
moustache, followed later by a new series 
showing the old lady lifting up a corner of 
her skirt to reveal a wooden leg. A man 
shot himself in Cornwall leaving behind a 
note “‘My love to Mary Flaherty.”” A high 
court judge was advised by counsel on 
how to pronounce the words. The Daily 
Smirker claimed to have de-coded the 
headlines and that they were capitalist 
espionage messages, and an American 
Advertising Body announced they were 
sending over a committee to study the 
campaign. In the meantime the agency 
held its breath and tried to concentrate on 
its other accounts. Johnston never 
appeared and they asked no questions. 
Memos from BOPPO FATS LTD., were 
signed by Johnston p.p. Magnum. One 
such memo instructed Johnston's salary to 
be doubled and the cheque sent by post. 

* - © 


All that, of course, was a long time 
ago. 

Hardly anyone remembers the Mary 
Flaherty Soap Campaign now or the two 
names, Johnston the copywriter, and Mark 
Magnum owner of BOPPO FATS LTD. 
Those that do, probably speculate as to why 
the tremendous campaign suddenly 
stopped dead in its tracks. Actually it was 
Magnum’s fault. If he hadn't insisted on 
copying my idea of sitting on top of the 
filing cabinets we wouldn’t be where we 
are now. Of course it’s very nice of the 
INSTITUTION to supply us with type- 
writers and paper etc., we have great fun 
planning campaigns together. The only 
trouble is we haven't got any filing cabinets 
to sit on. 
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ON MY RIGHT- APRS DRECORD 


‘N THE MINK 


ON MY LEFT - MR.M. WEAR 


ABOUT TO CELEBRATE 
WIS GOLDEN JUBILEE 


- THE DRAPERS' RECORD - MEN'S WEAR -_ BRITISH TEXTILES — 
| aie. MANCHESTER. LEEDS, GLASGOW, BIRMINGHAM, LEICESTER; BELFAST | 
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THE A.M.D.P.R.O. 


KNEW Oswaldtwistle slightly because 
we often travelled to and from London 
on the same train and I occasionally had a 
quick half pint of beer with him at Water- 
loo Station before we made our homeward 
journey, but I had seen nothing of him for 
some time. I had heard a rumour that he 
had been seen drinking champagne cock- 
tails at the Ritz but I put this story down to 
jealousy and discounted it accordingly. 

One day, however, we met again and I 
asked him where he'd been. “Oh, I've 
got a new job,” he said, “‘a Ministry job 
and a very interesting one. Will you be 
busy to-morrow afternoon?” I told him | 
didn’t expect to be as business was rather 
quiet just then. “Good,” he said, ““come 
round to my office and [ll show you what 
I'm doing,” and he gave me a card with 
his address in Whitehall. 

The next day I went there and, creeping 
through the portals of the palatial Govern- 
ment building where he worked, found his 
room. I noticed that the door bore his 
name and under the latter the letters 
A.M.D.P.R.O. When I got inside I asked 
him what they stood for. 

“That's All Ministries’ Deflation Public 


Relations Officer,” he replied, with a 
self-conscious caress of his Sam Costa 
moustache. “You see, this question of 
Inflation has been worrying the Cabinet 
a lot lately and they've given me the 
job of deflating it. Obviously, the first 
step is to educate the public not to spend 
money.” Openinga portfolio, he continued, 
“Here are my first drafts of posters and 
Press advertisements to cover the whole 
country; they will also be the basis of a 
White Paper for Parliament and a Circular 
for all Local Authorities.” 
This is what I read: 


DON’T EAT MEAT 
‘Turn vegetarian—don’t ruin your digestion 
‘by chewing dehydrated Argentine bull. 
Beware of Shylock’s fate—Shakespeare’s 
Bacon upset him, too! 


DON’T EAT FRUIT 

Adam and Eve lived on fruit—and look at 
the packet of trouble they ran into! 
DON’T DRINK MILK 


A cow drinks twenty gallons of water a 
day. More cows therefore necessitate more 
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land being taken for water reservoirs. 
More reservoirs means less food grown for 
cows. Ergo, more cows mean less milk, 
which is what Euclid would have called 
reductio ad absurdum. 


DON’T DRINK SPIRITS 

The Yanks will take all our whisky at a 
dollar a bottle—and how we need those 
dollars! Gin gets gallivanting glamour 
girls giddy and giggling. Shun ram—we live 
in a rum enough world already. Keep 
brandy only for your St. Bernard’s use in 
snowy weather. 


DON’T SMOKE 
You pay all the heavy tobacco duties—the 
non-smoker pays none. Give up smoking 
and get “fair shares for all’. Remember, 
too, that an eminent doctor has said of 
tobacco: “It makes you cough, it makes 
you lean; it takes the hair right off your 


DON’T USE YOUR CAR 
Petrol is essential for cleaning our pre-war 
clothes. Rubber is desperately needed in 
every Government office. Send your car to 


wishing you— 


if you can’t get through 
to your public. . . 


. . . you must have a wider approach that will 
enable you to reach an ever-expectant and 
receptive audience—15,000,000 strong every 
week, all the year round. 
Publicity Service offers you the pick of the 
independent cinemas—3,500 in all—allowing 
you to focus your advertising impact on any 
area of the country. Ring WHI 3601 and find 
out ‘‘how it’s done’’, Meanwhile, here’s 


Presbury’s Screen 


Motry Vhaidbouad 


@) PRESBURYS 


S. PRESBURY & CO. LTD. 


GLOUCESTER HOUSE 
19 CHARING CROSS ROAD, W.C.2 


Telephone: WHitehall 360! (P. B. Ex.) 
Member of the Association of Specialised Film Producers 
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CHRISTMAS and 
NEW YEAR 
GREETINGS 


with thanks for your support and co-operation 
during 1951 


from 


and the advertisement staff of the 


NEWS CHRONICLE 
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Addressing the Productive Oblong 
last week, Doggers H. Katz, over 
from the States, asked “Why market 
research?” Katz went on “It’s better 
to rely on haunches. I’ve been 
trusting to my haunches for the last 
twenty years. It’s a_ very sore 


subject.” 


RIP AYP 


M« 
THE A.M.D.P.R.O.—continued 


the breakers—scrap steel is urgently wanted. 
Get Shank’s pony out—the crisis in boot 
leather can be postponed for a month or 
two with American aid. 


DON’T USE ELECTRICITY 
You'll probably continue to get plenty of 
Stimulative shocks from the Mediterranean 
and the Far East. No sparks, no larks— 
these are serious times. 


| DON’T USE GAS 
Subscribe for Hansard instead—you'll get 
all you want and at a much lower cost. 


DON’T USE COAL 

That's a crime in these days. Burn all those 

stacks of forms permitting you to be born, 

to live, to eat, to work, to marry, to build, 

to travel, and to die which fill your cup- 
| boards. Old golf balls make a good core 

for a paper fire and are just as good as 

bunker coal. 


hes DON’T BUY CLOTHES 
A demand for clothes results in dear wool. 
Dear wool results in sheep being kept ten 
years for their clip. Ten year old sheep make 
leathery mutton. Leathery mutton results 
in dyspepsia, arthritis, and hammer toe. 


DON’T GO TO THE PICTURES 
The common cold is the greatest deterrent 
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to increased production in this country. 
Everyone at the cinema has a cold, or has 
just had one, or is just going to have one. 


DON’T SHAVE 
Razor blades, soap, and brushes all cost 
money. Was it Bernard Shaw or Professor 
Joad who wrote those enigmatical lines? 
“The prophet wise his whiskers grows 
Because face-fungus profit shows.” 


DON’T BACK THE GEE-GEES 
Horses are very intelligent and sensitive. 
The best amateurs among them strongly 
resent their talent being commercialised and 
refuse to win. They also prefer a horsecloth 
to your shirt—its like a Zingari tie—more 
distinguished. 

. * 7 


“What do you think of them?” asked 
Oswaldtwistle. “*My studio will of course 
supply suitable humorous drawings for 
illustrating them. Cold clear logical 
arguments put before the public in a 
bright and snappy manner. Don’t you 
think that ought to knock ‘em?” 

“Splendid,” I said, “but have you 
thought that the Government will lose an 
awful lot in taxation if your plans are 
successful?” “Oh, that’s the Treasury’s 
pigeon,” he replied, “it doesn’t concern 
the Ministries at all!” 


ERE is the ideal setting for your 
Screen Advertising: a regular cinema 


screen feature enjoying popular acceptance. 
‘SIGNS OF THE TIMES’ presents all the 
attention-gripping interest of a NEWS- 
REEL. The advertiser's ‘solus position’ is 
preceded and followed by News, Humour, 
Sport and Travel stories, and this back- 
ground of sustained interest ensures the 
undivided attention of an audience of 
millions in highly receptive mood. 


PRODUCED THROUGHOUT IN TECHNICOLOR 


Produced and Distributed by 


WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick St., London, W.1 
Tel: GERRARD 2639 


A member of the Screen Advertising Group of the Association of Specialised Film Producers 
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ToWish youa Zee 


Very Happy Christmas 
—and may all your dreams 


come true in 1952! 
from T. B. Mullings, Advertisement Manager 


ee 


54, FETTER LANE, LONDON, E.C.4am 
Telephone: HOLborn 4321 
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London Takes A ‘{ovely 


° > 
Last Look Round Morning 
“tems of the Werte” Reporter Mood on the 
HE ide along Londons Thames Embankmen . 
tnd Wererion Bridge last night were the Mapes Labour Front: 
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GREETINGS 


and 


BEST WISHES 


from the 


Directors and Staff 


ASTRAL ARTS GROUP LTD 


and Associated Companies 


245 VAUXHALI 


BRIDGE ROAD - LONDON 
VICTORIA §303 


The Frankness Of John 


ichly ren arded, in bis room remote 


John Prendergast layed out and copy wrote; 
He coined nen words, turned many a pretty phrase 
Till dazzled clients blushed to hear their praise. 
“Genius?” they cried. “That underrates the man! 


We'll spend another million on the plan.” 


Yet if you asked the secret of success 


Jobn frankly answered: “Well, just Don’t Care Less. 


Tenore directors; disregard the client; 

Neglect the product. Let your prose be pliant— 
Those jewelled words for uplift cranes, I swear, 
Were written first to puff a brassiere.” 


So the gods smiled on John until one day 

He woke to hear a luncheon speaker say 

That advertising men throughout the World 

Should keep the Flag of Truthfulness unfurled. 

The words hit home. Now John had Seen the Light. 
He took his tongue out of bis cheek that night. 


E:arly next day, now sana in his mens 

Jobn starts a new campaign for Nibbo pens. 
Slowly and thoroughly be makes each test, 

Then coins a slogan thus: “Not quite the best.” 
Like a new man he treads the rising stair 

To enter in the room where they confer. 


“Ah, Prendergast!” The chairman’ s face relaxes. 
“* Nom’, gentlemen, forget your EP. taxes. 

Flere’s Prendergast, and with him he has brought, 
I’m sure, a plan to give us food for thought...” 
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What's this? Not quite the best? You... clottish... you...” 


But John demurely smiles: “Sir, it is true.” 


Swift is the path to hell. Within one week 
(His tongue arce now’ absolute from cheek) 
John introduced a score of variations- 


“Almost” —‘Quite Good” —* Not Bad—with reservations.” 


His firm dismissed him, as the chairman sighed 
“Alas poor John! He's too well qualified.” 


EPILOGUE 


Last seen in Fleet Street when he'd had a few, 


“G**nn* ss,” John muttered, “may be good for you.” 


D. G. COGHLIN. 


* 


“Advertising 


~ little fluffy ones? 
Junoesque_ girls 


men should have 
wide interests”, said V. Wolfe- 
Ravisher at a Lubricity Cub 
Meeting. “You may like brun- 
ettes, but blondes are fair game, 
too. And why concentrate on 


Great big 
ve many 


attractions. My advice is to take 
what comes and be fang ful.” 
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Increasing prosperity 
to all advertisers in 
only fully paid 5 
FIGURE. circulation 
journal 


% Send for advertisement rate folder 


NATIONAL WEWSAGENT, BOOKSELLER, STATIONER 


107 FLEET STREET, LONDON, E.C.4 
TELEPHONE: CITY 2604 (4 LINES) 


for Studio Service... 


Geliot- 
Whitman 


Suppliers 
0 f al / 
Studio Matertals 
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‘mportance Of 


Discussing 


ADVERTISING 


A perpetual dialogue between Claude, a copywriter, 


and Cecil, a commercial artist. Time: Always. Scene: 
The library of an Advertising Agency, overlooking 


Claude: The devilled larks 
tongues were delicious; the 
Chateau Yquem, most apt. 
But 1 feel we should have 
hired a helicopter to take us 
back from Boulestin’s instead 
of the hansom cab. 

Cecil: But then we should 
have been back even earlier. 
As it is, even after going all 
the way round Hyde Park three 
times, it is only twenty to four. 

Claude: I know. But that 
luncheon only cost us £4:4:8 a 
head. And in my by no means 
humble opinion, nothing looks 
quite so bad as a small expenses 
account. 

Cecil: How true that is. 

Claude: Indeed, were it not 
for that fact 1 would never take 
clients out to luncheon at all. 

Cecil: But then you'd starve. 

Claude: [‘d rather. The 
terrible thing about clients is 
that they will speak. I like to 
have luncheon with friends who 
speak and don’t eat, and with 
clients who eat and don’t speak 
—at least not about one’s work. 

Cecil: I like people—I expect 
people—to talk about my work. 

Claude: But even you, pre- 
sumably, do not wish to hear, 
as you were compelled to to-day, 
adverse criticism from a trivial 
person whose waistcoat was 
only velveteen, and who con- 
fused Christopher with smaller 
Fry. But let us not fly into a 
rage. It will increase our 
circulation, and that sounds 
horribly like advertising. 

Cecil: Why do you hate 
advertising? 


DAILY 
DELIVERY 
SERVICE 


Rodney 4560 : Rodne y 6165 
87 Crofton Road, London, 8.E.5 


Coccccccccccccccccccce 


Claude: My dear fellow, one 
hates advertising so that one 
can write sensational novels 
about it. Besides, no gentleman 
should ever confess to a liking 


| for advertising. 


Cecil: Is that true? 
Claude: You do go on about 
the truth. Truth is the pre- 


the Green Park. 


occupation of philosophers— 
and manufacturers with little or 
no money to spend on advertis- 


ing. 

Cecil: Well, 1 like advertising. 

Claude: You like advertising 
what? 

Cecil: Myself. (Pause for 
lack of thought.) Give me a 
cigarette. 

Claude: I haven't got one. 


/ “By 
George Brendon 


le 


; 
Lee sees memend 
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(Handing him a packet.) 1 only 
have these. 

Cecil: How exquisite they 
are, these slim white cylinders 
in their green packet. 

Claude: I smoke one in the 
morning with my first cup of 
barbitone. 

Cecil: You are neurotic, are 
you not? 

Claude: I hope so. How else 
would anyone know that I was 
an artist struggling against the 
limitations of his environment. 

Cecil: You mean against the 
limitations of his clients. 

Claude: Exactly. Against 
egocentric people who want to 
see their names in print as 
often and as large as possible. 
The way to advertise is to creep 
up on one’s subject and suddenly, 
with the deftness of a conjurer, 
and with also, perhaps, a 
quotation from Dante, to reveal 
some hitherto unglimpsed as- 
pect of the product. 

Cecil: What does your types 
writer enjoy singing best? 

Claude: Passionate, curiously 
coloured things. Things which 
are destined to be quoted 
elaborately in the more expensive 
trade publications and pressed 
into other copywriter’s specimen 
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Craftsmanship and Time... 


Time cannot be bought, but the speeding of production can save it, in 
this modern age of machinery and applied science. 


Such benefits are denied us. 


Arlo Gift Articles are created by Craftsmen, in the old 
tradition, where skilled hands, heart and brain still work in unison. 


That is why we have so reluctantly refused many belated orders, for 
this year’s delivery. 


That you should order your Goodwill Gifts. carly for 
hell -_ 
1952-195: 


is Our earnest appeal. 


Arlo Gift Articles are both distinetive in design. and unique 
im concept. 


The constant accumulation of New Ideas. are reserved exclusively for— 
OUR CLIENTELE 


for our creations never appear in stores or shops 


* 


During the early months of 1952, we can undertake a limited amount 
of work for the production of 
Catalogue Covers. Tender Holders. Files ete. 


also Representatives’ Equipment for impressive presentation. 


ARLO LTD. 


THE ADVERTISING GIFT ARTICLE MANUFACTURERS 


Arlo House, 111 Regent’s Park Road, London, N.W.1 
Phone PRI. 9522 &'1291 


The only firm in Britain manufacturing 


Advertising Gift Articles exclusively 
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GLUES G LONELY LONG SG OMS 


THE 
OBSERVER 


i Be LST Si SL Si 


Ns 


A 


TO ALL OUR FRIENDS 


reerings 
and Best Wishes 


FROM THE DIRECTORS 
AND STAFF OF 
G. STREET & CO LTD 


110 OLD BROAD STREET LONDON EC2 


albums with fronds of frangi- 
pani. 

Cecil; Quote me one of your 
favourite pieces 

Claude: Let me see. Ah, yes. 
You remember this couplet 
from one of my soap advertise- 
ments? 

The skull within the scarlet 

grotto 

Is deathly white—it's washed 

with BLOTTO 

Cecil: Ah! That is ex- 
quisitely depraved. I, too, 
should like to produce passion- 
ate, curiously coloured things, 
as you call them. But I seem to 
spend my day drawing pictures 
of suburban housewives. And 
they must all look like Miss 
Grable receiving some more 
than usually joyful tidings. 

Claude: That is called ex- 
pressing enthusiasm for the 
product, is it not? 

Cecil: Yes, one must even be 
enthusiastic about children, too. 
Clients like small boys to look 
as if they were about to do 
something unspeakably mis- 
chievous—like turning them- 
selves into Mr. Hyde with the 


, aid of a toy chemistry set. 


Claude: And do they? 

Cecil: You are quite in- 
corrigible. 

Claude: Ah, well. Fortu- 
nately in England at any rate, 


| protuberant - eyed advertising 
| and other translantic vulgarities, 
| produce no effect whatsoever. 

| Otherwise, I imagine, some of 


our well-known washing pro- 


| ducts and patent foods would 


be forced off the market by 
popular outcry. And doubtless 
this would lead to riots among 
the upper business classes and 
acts of violence in Grosvenor 
House, reminding one of the 
worst excesses of agency out- 
ings. And I trust you know 
what those unfortunate ex- 
cursions lead to. 

Cecil: Only too well, my 
dear fellow. Indeed, on more 
than one occasion they had the 
most dire consequences possible. 
Two of my best suits were quite 
ruined. How appalling to think 
that I might easily have been 
mistaken for an artist from a 
city Agency, ‘like Messrs. Cliche 
& Profit! 

Claude: Well, if it hadn't 
been for those forged references 
you gave me, and a few cribbed 


| pieces of copy, that is where I 


might still be to-day. A mere 
beginner, peddling sincerity from 
dawn to dusk in an office where 
the windows are not vita-glass 
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and all the telephones wear th 
blackest of mourning. 

Cecil: Ah, here at Messrs. 
Morbid Piquant & Dali, we 
have the right kind of atmos- 
phere. At MPD we are all of 
us—even the managing director 
—artists of greater or lesser 
degree. And gentlemen, of 
course. 

Claude: Yes, even the office 
boys, I am told, went to minor 
public schools or provincial 
universities. And, by the way, 
where are all the office boys? 
Where is the staff? 

Cecil: Oh, 1 don’t expect 
anyone is still here. It is already 
five to four. And another thing. 
There are only ten more shop- 
ping days to Christmas. 

Claude: And I haven't bought 
myself a single present yet! Let 
us start at Fortnum’s and then 
go on to The Ivy. We might get 
a glass of absinthe from the 
managing director if he hasn't 
already departed to his country 
seat for Christmas. You kept 
the hansom cab waiting? 

Cecil: Of course. 

Both: Good. Let us start at 
once and begin to celebrate 
Christmas in the modern agency 
way! 


LAMENT 


h, mother, I have washed my 
hair 
With “ Glammerglo” shampoo, 
To make it gleam with scattered 
gems 
(And all for ninepence, too!) 
I have my “Venus” girdle on 
To mould me lovingly 
Into a shape so ravishing 
They'll all propose to me. 
My face is creamed with 
“*Silkyskin” 
(The soft smooth bloom that 
stays): 
My talcum powder guarantees 
To keep me fresh for days. 
Ive used a lipstick that contains 
The magic of the South, 
And all the lure of Tahiti 
Is plastered on my mouth. 
My perfume promises that when 
I stroll beneath the moon 
Each man who comes within a 
mile 
Will languish, fail and swoon, 
And each advertisement assures 
A lover I'll attain: 
Dear mother, why do I still look 
So spotty, fat and plain? 


DAPHNE BLAMPIED 
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The Directors and Staff of 


ALEXANDER COX LTD 


wish you the Compliments 


of the Season 


Incorporated Practitioners in Advertising - One Lincoln’s Inn Fields WC2 
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A MONUMENT TO 
WILBERFORCE CLATTERBUCKET 


By HUGH ELIOT—a humble disciple 


WAS only fit to sharpen his pencils, but 

[ was granted the honour of working 
with him. I can never repay that debt. 

The name of Wilberforce Clatterbucket 
is a household word to those whose bread 
and butter is smeared with printers’ ink. 
To the greater public outside he was almost 
unknown as a man, yet millions thrilled to 
the magic of his pen. I, as one of the 
fortunate few who knew him intimately, 


am now in a position to reveal something | 


of the man—the greatest writer of small 
advertisements this country—nay, the 
world, has ever produced. 

A portrait of W. C., as we affectionately 
called him, can perhaps be best conjured 
up by a few rapid sketches, impressions, 
the merest anecdotes, of the man at work. 
I remember him as a tall, gaunt figure, 
with jutting brows over piercing eyes which 
seemed to look you through and through, 
boring into the innermost, etc., etc., etc. 
(see p. 18 Handy Phrases for the Writer by 


this author, Fowlest & Fowlest, 9}d.). 
Every morning at ten past eleven prompt 
he would enter the building like a tornado 
and snap his fingers at the uniformed 
timekeeper; and thence to his lair, his 
entire bearing and accoutrements, from 
the wild, black, unruly locks to the all- 
steel, non-slip cycle clips, proclaiming 
him the creative genius to end all creative 
genii. 

But nothing can reveal the warm, throb- 
bing personality of Wilberforce Clatter- 
bucket so well as his writings—that sure 
mastery of words that enabled him to 
influence the actions of so many millions 
of people. 


Though they are well known now, [ 
cannot resist quoting a few of his 
more piquant passages. They have a 


deathless quality, a pungency that assures 
them a permanent place in the archives of 
advertising and establishes them as models 
for writers of lesser stature. Who, for 
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instance, could better that crisp, powerful 
line that runs “Famous for quality through- 
out the world”. Who has ever breathed 
such fire into an advertisement by the 
choice of such exquisite phraseology as “A 
Tradition of Craftsmanship and Service.” 
Then, there is the slow, stately beauty of 
“For men and women of distinction 
everywhere”; the magic of ‘As in 1851 so 
to-day”; the limpid crystal of “large size 
1/6, small size 1/-.” 


* * a 


W. C., alas, was taken from us all too 
soon. Malnutrition, that dreaded occu- 
pational disease, took its toll at last. The 
great man was laid to rest in a small 
suburban churchyard, but his work will 
endure as the very foundations of good 
advertising. As he gazes down at us, his 
humble followers, from his place in that 
other Agency, perhaps he will not consider 
his epitaph—a piece which I am proud to 
say I had no small part in composing— 
wholely unworthy. The simple stone that 
stands sentinel above his mortal dust 
bears this inscription: 


Hic jacet 
WILBERFORCE CLATTERBUCKET 
who assured himself a long thrilling 


holiday in strange parts by simply 
filling in the box below. 


Mackeson's booked seven half-pages in two 
colours in the Evening Express this year and 


six half-pages in black 


It wil pay you to 


consider this worthwhile idea for your clients 


in 1952 


Evening 


55. VICTORIA STREET, LIVERPOOL. Phone CENtral 6601 


Express 


London Address: 
132/4, FLEET STREET, LONDON. E.C. 4. Phone CENtral 7700 
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“Yes, advertisements in the ‘Post’ have a strong influence 
on the wife” 


Seasonal Greetings [rom 
THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO.. LTD. LEEDS 1. TEL. 32701- C44 
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| Halas & Batchelor 
Films 


cartoon 


By 


| ON’T look now —but crawl- 
ing towards us through the 
offing is a new and particularly 


gruesome possibility. It seems 
that the big Hollywood studios, 
smitten with box-office blues 
and worried about competition 
from television, are toying with 
the idea of slipping paid com- 
mercial advertising into their 
films 

Pause for a moment and 
reflect Has the full grim 
significance .hit you? It’s been 
keeping me awake at night. 

[ can stomach with little 
more than third-degree nausea 
the prospect of a kitchen scene 
in which—say—Cary Grant, 
having eaten a bowl of cereal 
with every indication of ecstacy, 
compliments Myrna Loy on her 
housewifery, and is told: “But 
darling, I can’t take any credit 
for that. Its OSOKRISPIES, 
the new pressure - vitalised, 
vitamin-sealed all-purpose cereal 
with the zingy, zesty tang and 
the tutti-frutti flavour, only ten 
cents the guest-house-size pack- 
age from all drugstores 

But what wakes me, scream- 
ing, in the small hours, is the 
thought of the high-pressure 
advertising tycoons taking their 
pick-axes to—for examples 
Act I, Scene | of Hamlet. 
(Italics by Sockenheimer Picture 
Publicity Corp., [nc., additional 
dialogue by William Shake- 
speare.) 


* * 


Lights! Action! Aspirin! 
Bernardo, Who's there? 
Francisco; Nay, answer me: 

stand and unfold yourself. 
Bernardo; No chance of that 

mishap with Bind-U-Tite close- 
mesh underwear. Long live the 

King! 

Francisco; You come most 


| carefully upon your hour. 


The ead a too il U t ) Great Britain 
g C : 
’ Ww. | 
| 


ARD 


GERR 


Bernardo; Too true. My 
Atlas ghost-proof timepiece fails 
me not Get thee to bed, 
Francisco 

Francisco; For this relief, 
much thanks. ‘Tis bitter cold. 


| and [ am sick at heart. 


Bernardo Then quaff a 
draught of Dr Snapgullet’s anti- 


The Bartered Bard 


PETER BROWNE 


DeCEMBER 


20, 


195] 


flatulence remedy. 
had quiet guard? 

Francisco; Not a mouse 
stirring—thanks to yon Little 
Atom cheeseless rodent-eradi- 
cator. 


Have you 


And don’t think I'm fooling 
Some folk said plus-fours could 
never happen—but they did 
Get set... steady... DUCK! 


Altered Ego 


he types who nurture inhibition 
Should organise no exbit ons 
For those who put on public certs’ 


Wl certainly be exrrover 


Decking Olympia (inter alia 
Finding in such lavish shows 
On he / y jor the vr ailer Crys. 


Therefore the tyro is advised 
/ rst lo be psye hy anal) Sa 

Ind if he f nds his ope is dalle red 
Can ir 0 Pare his evo alte red. 


«For years I had been a chronic 
sufferer from biliousness (sick)” 
writes W. I. of London, W.1. 
“especially after lunch with the 
fgency. Then one day I tried 
Pterodactyline. 1 was astonished! 
Twelve and a half times more 
lather and everything whiter than 
ever before.” Follow the advice of 
this glamorous young star of 
stage and screen, and you, too, will 
have a mouth men want to kiss. 
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JOHN GODRICH, STUART THOMSON 
ANNE LISTER AND THE STAFF 
OF 


WISH YOU 
A HAPPY XMAS AND PROSPEROUS 
NEW YEAR 
‘Ess! NS ut r GED 
i To our associates and friends Y 
5 and to all those engaged in the & 


5 art of space selling, buying and & 


a ae 4 
5 filling we send hearty Christmas ¢ 
5 greetings and our sincere good f 
a : 
7) wishes for the coming New Year =. 
q i: 
x Kk 
s 


+ ELECTRICAL PRESS LTD - 


(and assoctated ¢ ompantes 


23 GREAT QUEEN STREET, 


ASS DS 


W.C.2 R | 


* 
Member A.B.C 


Vi MACHINERY MARKET, founded 1879, has ever 
t the terests of the En 


gineering in 


SEPP, 
SEASONAL GREETINGS ! 


erywhere 


Celt te (het oth th oth oh 


Advertisement Manager - Henry Young 


THE “MACHINERY MARKET” LTD. 
ctoria Street, E.C.4 Tel. City 1642 (6 |i 


46a Queer nes) 


Do SRN TRH Te 
To All 


ADVERTISING 
AGENTS ! 


Sincere Good Wishes 


for a 


Happy Xmas 


and the 

Coming Year 

Thank you for your support during 1951. 
May 1952 be even better. 


JACK C. ROBSON 


80 FLEET STREET, E.C.4 
CENtral 4438 
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7 I: RL: moved to relate the sad story of Kate, 
. \ Du 4 W She arrived to improve our production; 
ink house A friend, of a friend, of the boss’s best friend, 


PUBLICATIONS Y eae / n as her somewhat involved introduction. 


Sas ee me AN ates “Kate's talents are wide,” said the Chief with some pride 
SEND ALL THEIR Y ANON (dn expression confirmed by the Sable.) 
TRADE FRIENDS \ ‘Ter line work is trim and her copy’s got vim” 
(That we saw for ourselves was no fable.) 


Artists they shivered, visualisers quivered, 
Copywriters came out of their trances: 

Lhe small office boy with a bottle of gloy, 
Slicked his hair down and fancied his chances. 


Three weeks and two days was the length of this phase; 
All our Clients were stunned by the glory. 

The ink pots got quills, we had curtains and frills, 
And our language had never a “gory”. 


& STRENGT 


Did our output improve? No! it stayed in a groove— 
» Our thoughts dwelt in far away places— 
f ora Mt appy Amas Ind Copy-dates came and the calls were in vain, 


For we couldn't use Kare to fill spaces. 


and a Prosperous ; 
Ie knew it must end, though the parting would rend— 


For we saw the red light in the distance— 
Kate saved us, she said “I’m going to get wed, 
So I'll have to withdraw my assistance.” 


We're back once again in untidy domain, 
And there’s never a Copy-date slipping; 

But here we relate—in all fairness to Kate— 
The ideas that she gave us were ripping. 


CRAIG AND COLLINS. 
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Near your home— 
We Hear That... 


round the 
lives the m 
the 


Corner m: 
avybe— 
an wh aybe E HEAR that... ar this year’s Convention, 
enim 0 has There were statements of Lofty Dimension. 
er to ma Do Advertise 


ny of 
Problems. teal Honestly. (Halos quickly cut to size.) 


family j Money for the 
family ee 4 ; : ; , 
Pe = Case of need ? WE HEAR that... Brian Hilton’s Print Review, 
Money in Its comments never far from true 

May induce 

IS 4 fire ? The putting of print to proper use. 


Case of accident 9 
Money if there ent 7 
Mon . . 
ey for retirement ? Thi * : 
m nit tne Is | WE HEAR that... Mary Jane, Secretary, 
«ie ” '0 call on yo Is shortly going to up and marry. 
in a friendly y you She'll thet ip r 
a a ay. In th né€ li then be gin 
fi , . e - ery wy 
imiliar ‘Urroundings of an The oldest kind of Male Orderin’. 
own home } ; Ir 
1€ will tel] y 
you how 


can dispe| 


an ts re 


WE HEAR that Thing-um-me-bob, of Market Research 
Is leaving So-and-So’s in the lurch. 


'NSurance 
The adder! 


4NXleties 


4nd realise your hopes— He’s after scaling up the Ladder! 


WE HEAR that ...a certain Mr. Copytaster 
Is a regular, hard-hitting paster 

Of copy 

That is windy, loose, verbose and sloppy. 


Man from the I HEAR that ... Ad Weekly bas offered 
Prizes for verse and prose that’s proffered. 


p (Here's just a bint— 
ruden tia] This dite soul al quite nice, in Print.) 


S. PRESTON. 
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TO BETTER SPACES IN 1952 


SOUTHERN PUBLISHING Co Ltd 


107 Fleet Street Argus House, 50 North St 
London, E.C.4 iz Brighton 


* ADVERTISING LIM 


wish you 
A HAPPY CHRISTMAS 


and a prosperous New Year 


ti ee 


with he Wishes yes - i “and take this opportunity 4 
All at 59 Fleet St. and Bristol of thanking all business , 


associates for their f~ 2 
* WESTERN DAILY PRESS. ae 


and BRISTOL MIRROR 


* BRISTOL OBSERVER <> 
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SYDNEY WILDMAN...... 


tells the story of a planning 

conference for a product which, though its con- 

sumption is impeded by a certain degree of 

consumer resistance, possesses undoubted mass 

appeal. It has, however, hitherto hardly been publi- 

cised except through the medium of the spoken— 
or bellowed—word. | 


Thi » Proprietors of oS the~, 
SOUTHPORT VISITER 


Series of Newspapers 
wish all fhe trends 


SOUTHPORT VISITER 26-32 TULKETH STREET 


SOUTHPORT JOURNAL SOUTHPORT 


CROSBY HERALD ©6134 FLEET STREET 
BOOTLE HERALD sae LONDON, E.C 4 
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O Sheimerstale 


Uproand 


ENTLEMEN, we are 
gathered here to-day to 
discuss our advertising plans for 
1952. As chairman of Winkles 
Ltd., [ am convinced that sales 
of that succulent delicacy, the 
winkle, can be enlarged still 
further, particularly among the 
A classes of our population. 
“In a few moments, we are to 
hear expert opinions, after which 
we will formulate our plans. 
Mr. Place of Piscatorial Ad- 
vertising Services, our advertis- 
ing agents, will tell us of an 
important market research that 
has been conducted on our 
behalf by that agency. Our 
advertising manager, Mr. Eel, 
will talk about media and 
packaging. Our sales manager, 
Mr. Hake, will say a few words 
about distribution. 
“After our discussion, I shall, 


as usual, have the last word. 
Now, gentlemen, before the 
discussion proper begins, I 


would like to read you extracts 

from a report recently prepared 

by one of the Ministries on 

culinary aspects of the winkle.” 
* ’ * 


With hushed expectancy, the 
meeting settled down. 

“Oh, by the way, gentlemen,” 
observed the chairman, “you 
may winkle during the discussion 
if you so wish The small 
parcel in front of you contains 
samples of top grade 
product, straight from our own 
winkle beds. Pins are on the 
book-case.”” 

The chairman took a bunch 
of papers from his case and 
continued 

“This is what the Ministry of 
Shell-Fish says about our pro- 
duct. ‘The winkle is among the 
most nourishing of all foods. It 
can be boiled, fried, braised 
and sometimes roasted...’ ” 

The chairman halted. 

“['m sorry, gentlemen. I 
turned over two pages. Those 
last remarks, of course, refer to 
Sole Meuniere, and not to our 
product. To save time, I think 


our 
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WINKLES UNLIMITED 


we'll take the Ministry report as 
read. Agreed?” 

“Agreed!” 

“T now call on Mr. Place of 
Piscatorial Advertising. Give 
him a big hand, gentlemen.” 


” = - 


Mr. Place rose, blushing 
slightly at the unaccustomed 
and unexpected applause. 

“Gentlemen, as the chairman 
has told us, my agency recently 
concluded an important market 
research. We have established 
some important facts which will 
be useful in ‘planning future 
advertising and sales policy. 
For instance, we have established, 
that of the A Class families in 
Cheltenham, no less than 7-0894 
per cent have winkles for 
Sunday tea. For Harrogate, 
the figure is 11-1049 per cent, 
for Oxford 15-999 per cent and 
for Southend, 1-0576 per cent. 
These last figures are explained 
by the fact that we weighted 
them to allow for competition 
from your chief competitor, 
Cockles Ltd.” 

“Thank you, Mr. Place. I 
now call on our advertising 
manager, Mr. Eel. 


* as * 


Mr. Eel hurriedly put aside 
the “Crustacean Review” 
through which he had _ been 
browsing, and rose to his feet. 

“I offer the suggestion, gentle- 
men, that the theme for our 
1952 Campaign should be, 
‘Winkles Are Good For You’ 
as 

The chairman interrupted. 

“Mr. Eel, while I appreciate 
the tremendous thought that has 
gone into that theme, I'm 
afraid we can’t use it.” 

“Why not, sir?” 

“Because it savours of plagi- 
arism. Instead, the theme will 
be ‘Winkles For Strength.” No 
more argument, please.” 

“Proceed, Mr. Eel.” 

“T propose the media to be 
used are the illustrated monthlies, 
plus a facing matter page in 
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THEATRE ye 
For immediate results from your advertising use PUBLICITY LTD 


Theatre Publicity Ltd 9 | “267% 


anda 


Y, 
SELL YOUR GOODS BY SIGHT IN OVER 4000 CINEMAS Posporous Mew Year 
INCLUDING ODEON, GAUMONT & GRANADA CIRCUITS Bex 
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DAVID L. 


80 Fleet St., E.C.4 


Birkenhead News Group 
Bournemouth Times Series 
Bury Times Group 


Caernarvon Herald Series 


ester Chronicle Series 


imberland & Westmorland Herald 


Middleton Guardian 


CLACKSON 


Central 2626 


Rochdale Observer Series 
Rugby Advertiser 
Wellington Journal & 

j Shrewsbury News 
Whitehaven News Series 
Windsor, Slough & 

Eton Express 


A.B.C. net sales in excess of 460,000 


501-5 
LONDON €.14 


Let us help with your 
Economy Campaign 


G. F. TOMKIN LTD 
GROVE GREEN RD 


We specialise in 
economically printing 
weekly and monthly 


PUBLICATIONS 


Quotations invited 


| LEYtonstone 1164/5 


P. Moon 


and 
H. R. Tadgell 
send to all fi riends 
the 
sAME OLD 
CHRISTMAS 
GREETING 


from their 


134 Fleet Street 
E.C.4 
Central 6329 - 3913 


The 
Season's Greetings 
to all our 


Advertising Friends 
* 


“RICHMOND HERALD” 
“BARNES & 
MORTLAKE HERALD” 


MEMBERS OF A.B.C. 


70 SHEEN ROAD 
RICHMOND, SURREY 


am 


52 
Debrett. The financial dailies 
offer us some good positions, 
while The Times can give us a 
couple of half-pages solus with 


a couple of columns of sup- 
porting editorial.” 

“And packaging. Mr. Eel?” 

“Oh, yes, of course, packag- 
ing. A well known ice-cream 
manufacturer has offered us 
some tub rejects, which offer [ 
have accepted. Overprinting 
offers no difficulties. The 
recessed bases of these cartons 
will enable us to put into effect 
our great bonus offer. Gentle- 
men, that recess will be used for 


| the pins.” 
“Thank you, Mr. Eel. All 
agreed?” 
“Agreed!” 
. * + 


The Chairman then rose to 
his feet. 

“T have just received a tele- 
gram saying that our product 
will be used exclusively at the 

, National Winkle Eating Contest 
to be held at the Albert Hall 
next year. This great honour 

| will undoubtedly give a great 
impetus to our popularity. You 
will be glad to hear also that 
the organisers have asked our 
subsidiary, Associated Winkle 
| Products Ltd., to supply the 


vinegar. Now that’s off my 
| chest, [I call on our sales 
| manager, Mr. Hake 
“Gentlemen, as a result of 
negotiations with trade as- 


sociations and interested bodies, 


DECEMBER 20, 1951 


you will be pleased to hear that 
our distribution problems have 
been simplified. You will 
remember that last year, price- 
cutting on our product caused 
us some headaches. That we 
can cope with, and now I[ 
am glad to tell you that we 
have obtained the concession 
with sole rights at Ascot, 
Goodwood, Cowes and Henley 
—an achievement which is 
indeed a milestone in the 
history of our Company. Our 
subsidiary, Associated Winkle 
Products Ltd., will also function 
with us at these places.” 


* * * 


As the sales manager resumed 
his seat amid deafening ap- 
plause, the Chairman again rose. 

“There is one thing I should 
explain, gentlemen, in regard to 
the important concessions we 
have just heard about, and that 
is at those places only, our 
product will be known under 
the registered name of ‘Big- 
orneaux Fins’. As part of our 
bonus offer, we will, in addition 
to the pins, supply a tip for the 
3.30 where applicable, with 
each carton. Agreed?” 

“Agreed!” 

“It is now my happy duty to 
approve all advertising plans 
discussed at this meeting which 
plans are fully in accord with 
our Company motto of ‘Floreat 
Periwinklora!’. That, gentle- 
men, concludes our business for 
to-day.” 


See, 


* 


A characteristic shot of George 
Snootiboy at a recent get-together 
of West End advertising men. 
“Everything seems upside down 
nowadays” said George. “Instead 
of agents dictating advertising 
policy they have to listen to what 
the clients (or whatever they call 
After all it’s 
these client people's money, so it’s 
only fair the advertising should 
be ours.” 


themselves) say. 


* 


EDITORIAL RIPOSTE—Captions to this series of revealing 

camera obscura shots scarcely camouflage the well-known 

literary style of Gordon Bromley of Erwin Wasey, alias 

Nodrog Yelmorb of Winer Seywa, alias Don Gor of Bromley 

(Kent), alias the Hon. Bromdon of Gorley (well-known 

dilettante, litterateur, gourmet and collector of worthless 
prints). 


END OF CHRISTMAS SECTION 


ee” a om, i: | acl carte ke 
—_— a | 
= _ _ 7 
: P| : 
; CC 
rrr : 
PCC ° 
i 
Ss sss 
om — —_ PC ; 
Sl sllsllnsssnsasussansnssannaemsnasnanamanamemmmnnenmennns 
. ! 
fk 
* 
¢ 
ea 
: 1 po | 
: _{p —_— ‘ 
K ee) a 
i es 
; | 
1 ‘ 
- —. ee ; 
a | Ee en nt a F 
ca “ 
oa | : 
: : | | St ep et pS pe Sp eS pS pS ep pS : 
og | 
4 “7 eae , i i) 7. ai 
= ot ee fy 
: — = | 
ae Me. ae 
. ; me 
; . . y 
| — i | | 
NEW ADDR EB Bie | ee 
mee a 
PC 
a Pe 
rig 
os 
_ ee 
P ——— | ee rae mene ree 
: . 
A. 


, 
a 2 ee . taet 


: 
| 


DrcemMBER 20, 195] 53 ADVERTISER'S WEEKLY 


H. RICHARD SIMMONS PUBLICATIONS 
Specialists in Toy Trade Journals 


* “Games and Toys” : 
THE LEADING JOURNAL THAT COVERS EVERY SECTION MUN ICIP AL JOURN AL 
OF THE TOY TRADE—PUBLISHED MONTHLY i 


Sub: 176 per year, post free 


* “British Playthings Overseas’’ LIMITED 


THE EXPORT REVIEW OF THE BRITISH TOY INDUSTRY | 


—PUBLISHED QUARTERLY Sub: 10/- per year, post free 

* “Games & Toys” Year Book have pleasure in announcing that they 
THE ENCYCLOPADIA OF THE TOY TRADE—PUBLISHED :' : : . F 
catenin cp alias tan get have been appointed Publishers of the : 


Publishing Offices : 


30 31 KNIGHTRIDER STREET, LONDON, E.C.4 


CENtral 1641 & 7934 


The Season's Greetings 


all Good Wishes | 
all our friends in Advertising | OFFICIAL JOURNAL of the 


from 


FP &N (“tastes ) Ltd SOCIETY OF CLERKS of 


MOUNT WORKS, 96 UPPER CLAPTON ROAD, E.§ 


rug aH URBAN DISTRICT COUNCILS 


TD - 3 THE Brin 
le a ST. Ww * MANG : — 
OFORD STREET wom 3 
. C2 


ARTISTS AND 


STUDIO 
Velephone: 


and in offering to all advertisers and 


advertising agents the compliments 


of the season. 


Wn BAY 


S2 CHEBIES STREET-W-C-1 HOLborn 2827 
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wish you a 


MERRY CHRISTMAS 


and da 


ingul arly Successful _ 


DIRECTORS: T. A. ALLAM (Managing Director) S. E. CARTER co P. W. FELTON eo R. H. LAWSON 


Members of the Solus Outdoor Advertising Association 
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STUART LEWIS 


Looks at Posters: 


oe oe ee ee ee 


‘ROM time to time the 
more morbid students of 
advertising attempt to compile 
a Short list of basic “selling 
themes,” a list to end all other 


lists. Needless to say they 
always arrive at different 
answers and get precisely 


nowhere. 

The knowledge that there are 
comparatively few ways of 
approaching any advertising 
problem can neither help nor 
hinder the people who produce 
the words and pictures, for 
they are still faced with the 
same creative job. On _ the 
other hand, every advertising 
man should be told at a tender 
age that all his “original” ideas 
have been used before and will 
be used again, if not by him- 
self, by someone else. That is 
one of the facts of life. 

At this moment, as always, 
there are poster campaigns which 


CHRISTMAS CHOICE 


Hell be so pleased with a present 


OUTDOOR ADVERTISING 


ADVERTISER'S WEEKLY 


All ‘Original’ Ideas Have 
Been Used Before 


bear a pretty close resemblance 
to each other. Look at the 
poster for Crompton lamps and 
compare it with the one for 
Mustard. In visual] conception 
they are similar; yet the fact that 
Crompton show a grinning switch 
and Mustard a grinning plate 
should cause little concern to 
either advertiser. The markets 
are widely different. 

Again, the fact that Platignum 
Pens show an_ elephant sur- 
mounted by the not-too-bright 
headline “Never Forget—" does 
not mean that Platignum have 
established a corner in elephants. 
Recently I have seen a Lost 
Property poster on London buses 
which is far more pointed: with 
some such wording as “Have you 
forgotten something?” it shows an 
elephant with a knot in his trunk. 
There is, moreover, no Feason 
why a first-rate designer should 
not produce an elephant poster 
to end all elephant posters—until 
a better designer produces a 
better one. For that is the way 


JSrom Austin Reed of Regent Street 


it Loes. The success of a poster 
is never determined by its com 
ponents, but by the skill, inven- 
tion and freshness of the artist's 
work. 

To make one further compari- 
son, I notice that on their Under- 
ground cards W. H. Smith are 
using humorous verse, a tech- 
nique that has also been em- 
ployed by the International Wool 
Secretariat and by Eugétne. Would 
it be fair to accuse Smith's of 
plagiarism, either intentional or 
unintentional? Of course not. 
Humorous verse has been used as 
an effective selling weapon since 
modern advertising began; the 
only sound basis of criticism is 
the quality of the verse and its 
suitability to the product or ser- 
vice it aims to sell. Personally I 
prefer the Wool verses to those 
for Smith’s and Eugéne, prob- 
ably because the first are much 
neater and more sophisticated 
Yet I am quite sure that the old 
and famous jingle for Every- 
body's (“Oh, Mr Porter what 


HE crop of Christmas posters 

is not very large, writes Stuart 
Lewis There is a presentable 
bus side for the Co-op. and a 
new and quite seasonable job for 
Kia-Ora In the Underground, 
D. H. Evans are showing a typi- 
cally gay and colourful design, 
and Poem beauty aids make 
good use of a hefty pair of male 
hands covering the eyes of the 
lucky recipient. 


shall 1 do? I was reading Every- 
body's and was carried on to 
Crewe”) did a fine job in its time 
for that publication. And to-day 
there are so many successful and 
memorable rhyming slogans that 
1 forbear to pick on any one for 
special mention. 

There is, however, no danger 
that verse (or any other adver- 
tising technique) will ever become 
too hackneyed. Long before the 
hoardings even begin to rival the 
Golden Treasury, intelligent ad- 
vertisers will have silenced their 
muses and thought again. Finally, 
let us admit that the whole art 
of advertising lies not so much in 
dreaming up bigger better brain- 
waves-in-the-bath as in giving a 
new and vital twist to old and 


workable ideas—at the right 
moment. 
* * * 
DEAS may come and ideas 


may go but certain trends in 
advertising continue through the 


(Continued on page 58) 


It is essential to throw a final 
bouquet (or possibly bone) to the 
two Austin Reed sausage dogs 
encased in crackers and protrud- 
ing, fore and aft. 

This is excellent whimsy of the 
sort that more advertisers could 
well afford to publish at this time 
of year It should strike a 
powerful chord with animal- 
loving wives and girl friends 
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GA.SHANKLAND.LTD. 


Grafton Works, N.W.5. 
VER 


Fine quality Silk Screen 


Point of sale Display 
made by craftsmen. 


Stove Enamel Signs 
for home and export. 


5§5§ 95 


IF ADVERTISERS 
CANNOT — 35%" 


get all the space they want in newspapers 
and periodicals at the present time, it 
would be a good opportunity to try out 
the value of Poster Advertising. Many 
advertisers who could use the hoardings 
with good results have yet to issue their 
first poster. With 110 years of practical 
experience, Sheldons know most of what 
there is to about posters, and 
would welcome an opportunity of dis- 
cussing the matter with any firm having 
a sound proposition and anxious to 
increase their sales. 


know 


SKeldons It¢ 


Established 1840 


SHELDON HOUSE, QUEEN STREET, LEEDS | 
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QUTODOOR ADVERTISING 


How To Deal With 


ENFORCEMENT NOTICES 


By a correspondent 


UTDOOR advertising has 

not, fortunately, had much 
experience ol “enforcement” 
notices. Matters may develop, 
however, to a point where legal 
proceedings may become more 
frequent. 

Section 32 of the Control of 
Advertisements Regulations 
makes an offender who contra- 
venes the regulations, liable on 
summary conviction to a fine of 
£50 and 40s. for each day after 
conviction during which — the 
offence continues 

On top of this, a local plan- 
ning authority may serve on the 
owner or occupier of any land 
(which includes buildings) on 
which a contravening advertise- 
ment is being displayed, and also 
on the person actually responsible 
for the advertisement, an “en- 
forcement notice” requiring him 
either to take steps to bring the 
advertisement into conformity 
with the Regulations, to remove 
it, or to restore the land to its 
former use. 

Normally, an enforcement 
notice takes effect in twenty-eight 
days, but in urgent cases it can 
take effect in seven There are 
two categories of “urgent” cases: 

(1) When public safety con- 
siderations make it necessary to 
alter or remove the advertisement, 
or 

(2) When the action required 
by the notice can be taken with- 
out the removal or substantial 
modification of any structure or 
the carrying out of any building 
or similar operations 

The recipient of the notice can 
appeal to a court of summary 
jurisdiction, and there is a further 
right of appeal to Quarter 
Sessions in the event of the local 
court giving an adverse decision. 

The Court can do one of three 
things: 

(a) It can quash the notice if it is 
satisfied that the advertisement is 
displayed with consent under the 
Regulations, or that it is not an 
advertisement to which the Regu- 
lations apply, or that the condi- 
tions subject to which such 
consent was granted have been 
complied with. 

(b) It can vary a notice if it 
considers that the requirements 
of the notice exceed what is 
necessary for restoring the land 
to its condition before the display 
was begun, or for securing com- 
pliance with the conditions. 

(c) In any other case the Court 
shall dismiss the appeal. 

f the enforcement is varied, or 
the appeal dismissed, the Court 
has the power to set a date before 
which the notice may not come 
into force. This date must not 


be more than twenty-eight days 
later than the conclusion of the 
hearing of the appeal. 

Appeals must be made within 
the period specified in the notice 
otherwise the person on whom 
the notice is served loses certain 
important rights If at the end 
of that period, no appeal has 
been made, and the notice has 
not been complied with, the |oca! 
planning authority can enter upon 
the land, and carry out the re- 
quirements of the notice them- 
selves, They may then sue the 
owner of the land (nor the con 
tractor or the advertiser, but only 
the owner, leaving jt to the owner 
to obtain satisfaction from the 


An inevitable aftermath of the 
challenge procedure is the en- 
forcement notice, by which the 
planning authority can compel 
land owners to comply with their 


rulings. Methods of appeal are 

discussed in this contributed 
article. 

contractor) for any reasonable 


expenses incurred. In these pro- 
ceedings, he will not be entitled 
to dispute the validi'' of the 
action taken by tay loca! plan- 
ning authority upon any ground 
which could have beer. raised by 
an appeal. 

Lord Goddard, the Lord Chief 
Justice, declared recently that in 
proceedings taken after the ex- 
piration of the notice, the way is 
left “open for a person to take 
other objections, for instance, 
that the work done by the local 
authority was unnecessary, or 
that the work was done at an un- 
reasonable cost, or something of 
that kind, but it does not entitle 
him to take objection to the 
notice.” 

If the enforcement notice speci- 
fies seven days that means seven 
clear days. Thus, if an enforce- 
ment notice to become effective 
at the expiration of not less than 
seven days is served on Monday, 
December 3, to take effect on 
Monday, December 10, then the 
notice does not comply with the 
Regulations. Further. if the 
notice does not give seven (or 
twenty-eight) clear days’ notice, it 
is extremely doubtful if it is good 
in law, and if a Local Planning 
Authority entered upon land 
under the authority of a notice 
not good in law, they would pro- 
bably make themselves liable for 
trespass. 

A further very practical point 
that must be considered is the 
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DicemBer 20, 


BORO 


“Many thanks for everything—may I wish 


you all a Very Happy Christmas and a 


Bright and Prosperous New Year.” 
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How to deal with enforcement notices—Continued 


is allowed in 
vith an enforce- 


time a contrac 
which to comp 


ment order. Supposing the en- 
forcement orde expires on 
January | id that the notice 
stipulates that the advertisement 
should no longer be displayed 


and that the land should be re- 
stored to its condition before the 
display was begun. Has this 
work to be completed by January 
1? 

The period which must elapse 
before an enforcement notice be- 
comes effective is plainly intended 
to afford the landowner an oppor- 
tunity of appealing. If at the last 
moment of that period he decides 
not to do so, he can hardly be in 
default because he did not begin 


to remove the building while th 
notice was still effective. 

he Advertisement Contr 
Regulations certainly permit 
local planning authority to extend 
the period of twenty-eight days 
but the owner of the land has n 
right to such an extended period 
He is at the mercy of 
authority. The Regulatioy 
should be amended so that 1/ 
notice stipulates in what perio 
of time notice of appeal shoul 
be given, and also what time 
available after such a period of 
time has expired, in which th: 
advertisement should be remove: 
and the land restored to 
original condition 


STUART LEWIS LOOKS AT POSTERS 


Continued from page 55 


years. One such trend can clearly 
be seen in all the best transport 
posters of the past thirty years or 
more. From the time of Fred 
Taylor and Charles Pears and 
right through the great Kauffer 
period, there has been a tendency 
among railway and shipping 
companies, travel agencies and 
transport executives to sponsor 
the work of really good artists. 
It is true that the subject—travel 
—lends itself more readily to an 
esthetic treatment than, say, fish 
paste or fruit salt: it is equally 
true that many travel posters are 
as hideously vulgar as they make 
them The fact remains that 
among posters which observant 
people have bothered to collect 


1 and even frame, travel posters 


hold first plac 

If any read S quietly mutter- 
ing that pretty pictures don’t sell, 
I commend hin. to the series 
“Enjoy the Riches of Britain” 
published by the British Trans- 
port Commission for use by local 
bus companies. One of these. 
showing a half-reaped cornfield 
wth an apple-laden bough in 


WESTCLIFF SEA 


If this does nor lure jaded towns- 
men to the countryside, what will? 


“The whole indefinable thrill of 
night travel. 


the foreground, has a warmth 
and richness of colour which 
conveys the mellow mood of 
harvest-time most strongly. If 
that poster has failed to lure 
jaded townsmen into the autumn 
countryside. no other inducement 

short of free beer and dancing 
girls—is likely to have succeeded 

The new British Railways 
poster for the Heysham-Belfast 
sea route leaves me almost word- 
less with admiration. Never be- 
fore have I seen a poster which 
evokes, at one quick glance, the 
whole indefinable thrill of night 
travel. It is all there—the ‘long 
friendly ship glowing in the dark- 
ness and casting a blue-green 
light on its surrounding sea, the 
limitless expanse of purplish- 
black sky broken only by a few 
roving flecks of cloud. Here, 
indeed is a poster worth looking 
at and worth framing. It is also. 
I believe, a very fine piece of 
announcement . advertising in 
visual form. Every connoisseur 
should see it. 


RED eh ne ne: eae 
ee P] eS o 
. | ae ee | 
a" ee: ee 
eee te 
: : Sep hausYeor 
te : | aevsesu ~~" | 
| CO | cialis 
3 (2, a ae 3 
|: y a . a — : 
oe es ee ss , Pe: a 
iF . —Hy oo oa 
| yr MERRY | Re ef 
ve 224 z Y A A = 
F —s r | 
Bs AZ: epplSTs : ees 
: ae go ae 
‘ iy a 2SF Cs eee 
: ag? J Ft Sey , 
: 7 . SF =sS ais s ey ——9 i iF = af | = 
" ge Zoe eM || oe | 
: Ne aiid a AL tee EE | | i ) 
Pod PROSDE ——_ ally. Rane © ead : 
. eee OS NEW YEAR Yo | 
7. Ay = = _.. ae 
a eS é 
| " Jom 4 , —I3|  Salee Agus 
; You card post eI | 4 
4 ‘ a te + 
Londen property : . 
i. °. . 
teieeter willl 
|, as 
i 
AC 
rh . 
ee a 


DECEMBER 20, 195] 3 ADVERTISER'S WEEKLY 


et te ok 


oe oan 
ee BER 


Fash SESS gad SSS eras OSS oI eT NPS eS SE ENS RSS SENSE eT NSS oe NEE TE NS 


THE ADVERTISING DEPARTMENT 
é THE 


B.E.T. FEDERATION LTD. 


88 KINGSWAY, LONDON, W.C.2. TEL HOLBORN 7888 


% 


ee 1 We ne % i oe - ar 
fos - 
, % Fg rts 
ces es . r 
Ve  & 
—) - ap 7 "i 
| WW 1G s pe a | 
| ; a saa a 3  t q 
4 / ? ea 
ust es FOF = = 2 i 
ofl w/ ial . pea a +3 if ‘ 
aes : — i 
Ane | E ye > | | 
. : 
a - ; 
| % 
————— | 


ADVERTISER'S WEEKLY 60 DeEcEMBER 20, 195] 


(POSTER COMMENTARY 


“y f x OOKS illustrating excellent many outdoor advertising contrac- 
alling - examples of advertisement tors miss is presented by the local 
ee 


fesign—ex ent. that is. in the press. Erection of a new site in a 
eae the editors —have become Prominent part of a town, particu- 
view of 7 pins - : 3 larly if it is not too large a town, 
rather fashionable. Several bodies 


y | ¢ | P . is news for any journal circulating 
on ANCHESTER representing art directors and locally, and a note should be sent 


/ artists in America and Europe to the editor shortly before work is 


e 
1E. have collected such material and due to start. He will normally be 
nd . published it. None confine them- much more interested in details of 
G selves to posters, as does the the new panels to be put up and the 
MANCHESTER BILLPOSTING C0.L? 


International Poster Annual, the %4tden before it than in the results 
29, BOOTLE STREET * DEANSGATE - MANZHESTER:2 


3 
‘ 

d 
2 
R 

a | 


“me dhl; : of some appeal hearing—and the 
work of 1c Sw ss gy oor chance of favourable publicity for 
house of Zo iKROTer, we allen outdoor advertising under these 
(British distributors: Alec Tiranti 


: circumstances is far greater 
| Ltd., £2 8s. 6d.), third edition of Firm which has benefited from 
which has appeared. such a notice in the local press is 


By its specialisation, the book F. Moody & Co., Ltd. This is part 
becomes considerably more worth- of the paragraph that appeared in 


while, for it is abe to treat its sub- The Bath Critic: 
ject more completely. Like its more “Many will have noted the great 
* * | general fellows, /mternational Poster improvement effected by the erec- 
r Bulletin Service | Annual devotes a considerable pro- tion of a new posting station at 


portion of its editorial space to the bottom of Manvers Street. All 
examples of the work of the best who pass this much-blitzed site will 
| poster designers in 22 countries, in- recall the former advertising site. 
cluding three from the dark side of This has now been replaced by a 
the iron curtain. There are, in fact, modern and artistic new station. 


at 


Poster Prices 


| 
| nearly 400 superbly printed repro- “In the preparation of the design 
: | ductions of posters, 19 in colour. care has been taken to provide for 
: One meets old friends, of course. an attractive and imposing station 
r | Savingnac’s drawing of the pig's which is so desirable for ~ fay. 
7 | head chewing a tin-opener at one A steel structure has, therefore, 
i“ PADDINGTON 0186/7 | end and tapering off into a ham at been erected with aluminium plates 
7 G. F. KRUSE LIMITED the other is on example. It_ is for the display of advertisements 
ie included on its merits as a fine and, in front of it, an ornamental 
ie 37 SPRING STREET, W.2 | design. flower garden has been included. 
, : | There are, however, a number of | This has been laid out by the well- 
cs ware — | posters illustrated because they are known firm of Oldfield Nurseries. 
let ee ee ee nn ee ee ee ee yaign which is selected The whole makes a pleasant relief 
: VOKOKOKOXOKOKOXONOKOXONKONOLOXOS | for more extensive treatment. Each — to the ruins which have been an 
re * of these campaigns is the subject of eyesore to passers-by and it will 
e e a brief article sketching in the back- brighten up things considerably. 
é | ground, object and methods. “F. Moody & Co., Ltd., hope that, 
WHEN * | S. A. Grumn rites on the Royal with the co-operation of local 
e * Society for the Prevention of Acci- authorities, they will be able to 
* x dents campaign: Irvin S. Taubkin, increase these garden sites. In a 
+ - e4 | George Krikorian, and Paul §S. — city like Bath, such amenities will 
* F LUORESCENT COLOU RS ir Smith discuss the New York Times — be an added attraction not only for 
a e poster campaign: and Leo Lionni visitors but also for residents of the 
we we | and Robert B Tho =* — — spa. 
s } fers are bemng us in the fignt * * * 
od ARE REQUIRED @9 | against cancer 
* * & The British section. one of the You NEED a sign in Ripon? There 
. e,4 oe in the book, also —— : are four members of the Master Sign 
*« ~ 1 — Yock of recent film posters whic Makers’ Association there ready to 
e specify form the subject of irticle by help you, according to the Associa- 
C. W. Cousland, who is with W. S. tion’s list of members, recently 


Crawford Ltd issued. Over 350 members are listed 
\ 


63 39) Il text is in th languages, with addresses, ‘phone numbers and 
] English, French, and German. references to the type of work they 
a) mm ¥ ¥ do and the areas they cover. A 
useful check list by town completes 
* PUBLICITY OPPORTUNITY which the booklet. 


Screen and Water Soluble 
Brush types available 


Ideal for Outside and Indoor Display. 


* 


Shade cards, prices, etc., enquire :~ 
CHEKMIAN SILKS LTD 
45, POLAND STREET, MANCHESTER, 4 
Phone: Collyhurst 2565 


SLOOP LCCLLOLGLLOLLOLLLLQQQLQLQLLPLPLLL LS 


QOL OHO+O+ OH OOOH OL OO OX OX OF 
HOFOCO+OL OL O+OL OTOL O+ OO O+O 
POOLE LCLLLOLLLLLLLLLPLeL 


-;- 


»"c of this me orth ows story in the 
*O@xO@nx@n OxeOx Occ Ox Ox Ox Ox«ex«exe Erection of this new poster an ae worth a news sto 
PPP LP PLP LPLLLLSLLLLLLLLLe oe? ae ; 


$3 


’ - ee Ge = "RRR aa 
™ 9 Sais ke a 

. ee 
= : | : 
on . 
, me oe 
if y 
Si q - a 
ile a 
e 4 De wos a) 
% i, ee? 2 Pe "a 4 7 

‘ea | ee hour c ony | 

C | ae Poe OLR |B ; | 
% i! ce 
= hes Z me = 1 4 
: 2 
—— anak t i 


NORTHWAYS LO 


Directors 

4 GE. MORGAN 
(Meneg nd) 

12690 # swan 


EANESsT @. EVANS 


ir 

2 
ee 
- 
: 
ee 


= is r 
an) eee eee 


i ae tine oe 
‘ . re ee + 5 3 "Ss : o 
: Aes ® - 
apne SS; 7 — —— : ime in : 
Pi ; = — ——— eal _—<————: : : 
| Y/, higan and bran Lid 7 
Fics ‘ \ A, . ae if ; Bs 
j T+ GB REATEST sTudit ORGANISATION N BRITAIN ™* Fi 
j n°" NWS TELEPHONE ats «ee 
primROse 4 a 
| 
> 
Tbiching pwr Leet eats where ye 
re a 
ya and a Pron front y 
=f ss 
gf A 
i New Yea hy : 
‘ e i te ot ae ala 8 Be ae ee = EARS ih Be ee gue A MES ee We at Sa nai an 13 ne ae ae ee a ; 
> ® a : ' es 


<% 
- 


z 
: 


ADVERTISER'S WEEKLY 


ae 


cee 


62 


ee _ Regional Weeklies 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
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| Retailers Told How To 
Exploit A Goldmine 


BY WILTON EVAN 


NET SALES 53,466 WEEKLY (A.B.C.) 


Lordon Representative : 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (CENtral 2626) 
ee ee 


Largest Net Sate in Kent 
KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
CERTIFIED NET SALE 


COPIES 83,265 WEEKLY 


ABC. Certificate for the six months ended June 30, 1951 


A limited amount of space is now available for'‘new business— 
Flat rate 23/- per s.c.i. 


TIMES BUILDINGS, SIDCUP 


Tel.: Foots Cray 3077 (3 lines) 
London Office: 329 High Holborn, W.C.1 Tel.: Holborn 2730 


also at Bromley, Orpington, Eltham, Bexleyheath, Erith and Dartford 


CANNOCK 


ADVERTISER 


Cowers the whole of 


CANNOCK CHASE [) 


STAFFOROSHIRE 


eet ioe 
R 65,000 


Id. for 833 Readers 


That is the cost of advertising in 
the “Bolton Standard’ 


A local weekly enhances 
the advertising value of the 
product advertised 


Agents cannot do better than 
reserve space for their clients 


80,000 readers weekly for 8 - s.c.i. 
BOLTON STANDARD 


the town's favourite weekly newspaper 


AUTOTYPE =: * 


Photographic Enlargements 
in all sizes up to 80 sq. ft. in one piece 


The Autotype Co. Ltd. Brownlow Rd 
London, W.13 EALing 269) -2-3 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensively cover the populous and 
prosperous = of South-West 
lesex. 


136 HIGH STREET 
HOUNSLOW 
Phone : HOUnsiow 0016-7-8 


London: Jackson 
Clifords Inn, E24 HOL 341! 


Founder Member London Suburban 
and Home Counties Press Group 


OCAL weeklies can prove 

“a miniature gold mine” 
for ambitious men, retailers 
are told by a contributor to the 
official organ of the Radio & 
Television Retailers’ Associa- 
tion and the Electrical Appli- 
ance Dealers’ Association. 

Not only should retailers ad- 
vertise—they should go througa 
their weeklies with a mythical 
tooth-comb, advises this mentor. 
He adds 

“The opportunities suggested 
by a careful study of the columns 
of local newspapers are innumer- 
able. 

In particular, the valuable 
‘small-ads’ can provide an in- 
teresting market—to be used 
with discretion. The engagement 
and marriage columns form a 
ready-made mailing list to the 
electrical and radio retailer. 
Many of the announcements in 
these columns give the full names 
and addresses of the parties con- 
cerned, most of whom will be 
red-hot prospects for sales. Even 
with cases where an immediate 
sale is not forthcoming, work put 
in is likely to bear fruit at some 
future date 

“Turning through the news 
columns of his local paper, the 
dealer may see details of a newly 
planned housing estate, facts 
about a local exhibition, or tips 
advising housewives on buying. 
From these and other items, ideas 
for sales spring readily to mind.” 

. * * 


{ELEBRATING its diamond 
jubilee this year, is the 
Loughborough Echo and conecur- 
rently the Echo Press Ltd., in 
which company is vested the 
ownership of the newspaper and 
its associated printing business. 
The Lough? rough Echo is one 
of those weeklies which might 
claim a “super-saturated circula- 


tion.” This means that every 
week jt sells in the borough more 
copies than there are houses 


The Echo was started by the late 
Joseph Deacon, a local reporter 
who lost his job after a politician 
had claimed he was misreported. 
(Politicians still make such claims 
and proprietors, these days, are 
not unmindful of the fact that 
they often spring from expediency 
rather than truth.) Years later, 
Mr. Deacon's accuracy was ack- 
nowledged—but by then he had 
Started in business on his own. 
The Echo began life in a lean- 
to shed. It was a four-page free 
advertising sheet. The new pro- 
prictor canvassed the advertise- 
ments, wrote the news, set the 


type and trundled it on a hand 
cart to the printers. Then he 
folded the sheets himself and 
supervised their delivery. 

Twelve years later Mr. Deacon 
began to seli the paper at {d. To 
this day the firm places emphasis 
on the personal touch with its 
relations to the public. It con 
tinues to Maintain the best tradi- 
tions of local journalism and is 
held in high regard throughout 
the borough and surrounding 
countryside. 

* * * 


he is probable that no other 
firm in the country combines 
printing for the theatre with the 
production of a weekly news- 


In its early days, the Echo 
Press received an order for S00 
posters for a “fit-up” touring 
company and from this start, have 
specialised in printing for the 
theatre. To-day, this work is 
mainly for the London theatres, 
for repertory companies in the 
provinces and for touring com- 
panies, under contract to supply 
publicity at the theatres they 
visited. 

* * * 
ANNER headline over eight 
columns in the East Kent 

Times announced that 216 replies 
had been drawn by a small ad. 
with a box number. Hanging 
from the headline in the last 
column, was a news story headed, 
“Mrs. Gale’s Surprise Packet.” 

It .old the story of how her 
advertisement for home knitters 
pulled 114 replies by the first post 
after its appearance and how 
they were still coming in. The 
paper sent a reporter round to 
deliver the first batch and he got 
a first-class little story on how 
Mrs. Gale and her daughter were 
expecting a rush order for a 
dozen bed-jackets with a dead- 
line for delivery. She thought a 
small ad. might introduce her to 
a few helpers but was embar- 
rassed by the response. The 
whole, presented at the top of 
the small ads. page, was a neat 
bit of self promotion. 


* * * 

HE Hereford Citizen & 

Bulletin is now being pro- 
duced at the head office of the 
parent company, Berrow’s News- 
papers Ltd., of Worcester. Pre- 
viously it was of smaller size 
printed in Hereford. 

The larger paper has been 
welcomed by readers and there 
were early sell outs. General 
news and photographs are attrac- 
tively presented, with bold, but 
not blatant make-up. 


————————————————————— 
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BOLTON EVENING NEWS 


Greetings from 
a new address 


MR. WILLIAM SHEPPARD 
London Manager of 


TILLOTSONS NEWSPAPERS LTD 


in sending his own and the Company's greet- 
ings and good wishes to their many friends in 
the advertising and publishing world, would 
like also to remind all concerned that he is 
now installed at the Company's new address at 


6 Arlington Street 
St. James’s, S.W.1 


Telephone: Grosvenor 5200 
HEAD OFFICE: MEALHOUSE LANE, BOLTON 


iANHUILLULHUONTNLSI OLENA H.ULHL het LLU UR it 


LANCASHIRE JOURNAL SERIES 


Li 


sl 


ADVERTISER'S WEEKLY 


It’s the 
WANDSWORTH 
BOROUGH 
NEWS 


PUTNEY 
ROEHAMPTON 
SOUTHFIELDS 
WANDSWORTH 
EARLSFIELD 


CLAPHAM 
JUNCTION 


ETC. 


Head Office: 
144 WANDSWORTH HIGH STREET, S.W.18 


Telephone: VANdyke 4226-7 
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ADVERTISER'S WEEKLY 


OTH Philip Emanuel, who 
retires at the end of this 
year, and Harris Kamlish, who 
succeeds him as advertisement 
director of Odhams Press, came 
up the hard way 
Born in Adelaide and taken to 
New Zeuland when 18 months old, 
young Philip arrived in London in 
1896, with precious few assets other 


than a shorthand speed of 160 
words minute and a typewriting 
speed of about 60. His first job was 
with a plate glass insurance com- 


pany at the princely salary of 7s, 6d. 
a week. It was in 1899 that he went 
to Newnes—not as advertisement 
manager, as was inadvertently stated 
just week, but as a clerk when the 
late Alfred Johnson was advertise- 
ment manager. 

Both at Newnes and Odhams, he 
was sponsible for some important 
changes. lt was he who suggested 
the formation of Newnes’s Man- 
chester office, which he was later to 
run so. successfully. Coming to 
London through an_ introduction 
provided by the late John Hart, of 
London Opinion (one of the papers 
he had represented up North), he 
joined Odhams carly in 1914 and 
suggested that this comparatively 
small tirm (which then had a capital 
of only £100,000) should produce 
their own journals, instead of merely 
printing and publishing — other 
people's 

Mr. Emanuel is a keen reader, 
ind cricket is also among his many 
interests. But I prophesy that, how- 
ever long he lives (and his father 
lived to 94) he will never lose his 
interest in N.A.B.S. 

Mr. Kamlish also has an interest- 
ing story of early struggles, which 
I hope to be able to recount more 
fully later on. Starting as an office 
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Personal— 


H. A. Hawkes, national president. 


presents Sayer Memorial Award medals to George 1 


Master Sign Makers’ 


Association, 
Mills (left) and 


G. S. Campbell 


boy in 1910 he became an advertise- 
ment representative and, after serv- 
ing in the Army in the first world 
war, was one of the youngest adver- 
tisement managers in Fleet Street. 

He lives in Hampstead Garden 
Surburb and is a_ gardening 
enthusiast. 

oe 
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RARELY have'l seen a better staged 
ceremony than that at the Dorchester 
luncheon last week, when Sayer 
Memorial Award medals were pre- 
sented to George T. Mills and G. S. 
Campbell by H. A. Hawkes, national 
president of the Master Sign 
Makers’ Association. 

This award, the “Order of Merit” 
of the sign industry, instituted in 


en 
a 


CAUSE and 


EFFECT 


A first class News Service always begets reader con- 


fidence, and this is reflected in a ready response to 


advertising, coupled with a steady increase in sales. 


The Universe cannot fail to get results and the 


latest A.B.C. figure of 


237,815 


Buy in therightmarketand 
get QUALITY © QUANTITY & 


RESULTSal4U -pe cinch 


FIELD HOUSE 


ensures a national coverage. 


* BREAMS BUILDINGS * LONDON = EC4 


memory of the late F. G. Sayer, is 
reserved for those who have ren- 
dered outstanding service to the 
craft of sign making. It has been 
bestowed by the Association on the 
latest recipients in recognition of 
their services to the Outdoor Advef 
tising Industry Advisory Committee, 
of which Mr. Mil's, chairman of 
Mills & Rockleys Ltd., and presi- 
dent, British Poster Advertising 
Association, is chairman. r. 
Campbell, one of the most active 
members, is managing director of 
Franco Signs and chairman of the 
Electrical Sign Manufacturers Asso- 
ciation. 

When the time came for the 
presentation, Mr. Mills and Mr. 
Campbell were ushered forward by 
their sponsors, H. Pearce and 
E. Shurly respectively. The citations 
were then read by C. E. Hobden, 
for Mr. Mills, and K. J. Oldham, 
for Mr. Campbell, after which Mr. 
Hawkes presented the medals, and 
each recipient made a brief speech 
of thanks. It was a generous tribute 
made with sincerity and dignity. 

Of Mr. Mills, it was said that his 
tact, industry, self-sacrifice, personal 
charm, and understanding of “the 
other fellow’s point of view” had 
made him an admirable chairman of 
O.A.LA.C., and that he had welded 
a number of diverse bodies into a 
happy unity. 

Of Mr. Campbell. that he had 
proved an outstanding negotiator, 
with ability to master facts quickly 
and an extremely pleasant approach. 
He also possessed the qualities of 
integrity and conscientiousness, and 
a deep knowledge of the sign trade. 

Only twelve times has this award 
been made, and only rarély to any- 
one outside the Sign Makers’ own 
industry, That this had been done in 
the two latest instances was acknow- 
ledged by Mr. Mills as a graceful 


act. 
€ * * 


RARELY has an advertising man’s 
ingenuity been better displayed—or 
for a better cause—than in the “Pat's 
Café Continenta! Party” held 
recently at the Regency Club, 
Monkspath, Warwickshire, in aid 
of the Jamaican Relief Fund. It 
was given by Bernard Coaling, studio 
director of S. D. Toon and Asso- 
ciates (who are the studio company 
of the Toon and Heath agency), as 
a present to his wife, Pat. 

I wish I had space to describe 
the many novel features. The 


- French menu for the meal had been 


cleverly grafted on the front page 
of Ce Matin, Each paper-sculptured 
table lamp, battery-operated, bore 
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Emanuel and Kamlish 
came up the hard 
way: Sign makers 
honour George Mills 
and G. S. Campbell: 
Café with a differ- 
ence: Kemsley idea 
benefits tourism: 
H. H. Bennett is 
“noble art” devotee. 


By CONTACT 


the name of the guest, who carried 
it off as a souvenir. The speeches 
were tape-recorded to be stored 
away, and the ‘mikes’ were passed 
round for inhibited remarks! 

One end of the place where danc- 
ing was held had been decorated by 
Mr. Coaling as the court or balcony 
of a Riviera hotel, giving a view of 
a moonlit bay. 


* * * 


A. COBHAM, who has resigned the 
editorship of the Yorkshire Evening 
Press and the weekly Yorkshire 
Herald, was once able to do some 
good work for tourism. 

When Viscount Kemsley arranged 
for his editors to visit European 
countries, Mr. Cobham was sent to 
Denmark. He carried a letter from 
the Lord Mayor of York to the 
Chief Burgomaster of Copenhagen, 
and from the correspondence 
between York and Copenhagen, as 
well as his personal experiences, he 
wrote a series of articles, champion- 
ing tourism, that bore good fruit 
in York during the Festival of 
Britain. 

During the war, when his York 
office was bombed and the produc- 
tion and other departments seriousty 
damaged, he edited the evening 
paper from Leeds and the weekly 
paper from Harrogate, and con- 
trolled the staff in York. Not a 
day's publication was lost. 


* * * 


THE “noble art"’ has many devotees 
among advertising men. Sir Charles 
Higham was not the only one of 
them to be a frequent spectator at 
boxing venues in London. Another 
is H. H. Bennett (who has succeeded 
the late Leonard Matters as repre- 
sentative of The Hindu). Many 
Fleet Street men can recall a plea- 
sant evening at the old National 
Sporting Club in Covent Garden, 
as his guest. 

One of Mr. Bennett's erstwhile 
hobbies was sporting journalism. 
Boxing appealed to him most. He 
can claim to have contributed 
to the prominence of several boxers, 
including Len Harvey. 


WEEKS WISECRACK 


“,..and no further work 
is to be given to the art 
department until they’ve 
finished my Christmas 
card.” 
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Cecil, King 


weed. Thurston Thrower, general 
dManager of Business Publications 

Ltd.. worked for a while with 

Ceci] King on the N.P.A. Adver- 
-tisement Committee and was 
“managing director of the Croydon 
fad imme Group during the period 

that it was owned by Mr. King. 
He writes: 

Cecil King does not often 
“make news” but he has cer- 
, dainly done it this time. In the 

press and advertising clubs—and 
spubs—big names are forever 
being bandied about, but it is rare 


eaplos King’s name to come up: 


yet he has been doing a full-time 


Britain i ' denewspaper job within 100 yards 


in miniature ~ 
ne 
if you’re “” 


setting. «coetthe bulk of his time. 


of Fleet Street for over a quarter 


a _of a century. 


King joined the ideas and busi- 
ness development department of 
the Daily Mail group in his early 
twenties. He became keenly in- 
terested in advertising, and when, 
later on, he went over to the 
Daily Mirror it was again to the 
advertising side that he devoted 
(He was 
appointed advertisement director 


‘¢ in 1930.) 


But it would be wrong to think 


. ~eoenop Of King as “an advertising man.” 


Actually, he has had an excep- 


9 
es 
| 


Se a 


riety 8 cobs P 
Ray 


% rhe only evening paper printed and 
published in Somerset, which, for 9s. 
per s.ci., gives you positive “blanket’’ 
coverage of a compact cross-section of 
the British market. 


Get full details from the Advertisement 
Manager, 134 Fleet Street, 
E.C.4. Central 2767. 


London 


right) A. 
Express”; Jotn.Clarke,..advertisement 
Buckland, ‘Daily Express’; W. M: 


®@ Continued from page 3 


Cecil King F 
‘Shrewd, oe 
impartial’ 


emery, ad. manager 
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Guy Bartholomew 


tional all-round experience with 
the Daily Mirror and Sunday 
Pictorial; in addition, as proprie- 
tor of the Crovdon Times Group 
he acquired early on in life a 
complete, over-all picture of a 
medium-sized press unit. First 
and foremost he is an administra- 
tor of the highest calibre. Quiet 
and reasonable, he possesses rare 
judgment and business acumen. 

Tall, blond and handsome, 
King is a good shot and in his 
time has been a fine tennis 
player. Although to some he may 
appear a trifle aloof, he is one 
of the most charming men jmag- 
inable “off parade.” He is a man 
of exceptional culture and a great 
reader. (His taste in literature 
seemed somewhat highbrow to 
me whom he regarded as “a 
regular Philistine” !) 

So far as politics are concerned, 
I would hazard a guess that, 
whatever party he in fact votes 
for, deep-down he is completely 
detached and independent. He 
sees both sides of a case with an 
exceptional shrewdness Such 
impartiality is surely what most 
people would ask for in the chair- 
man of the daily newspaper with 
the largest sale in the world. 


Photographed among the 240 clients and guests from the press at Auger 
Turner's Christmas party, at the Waldorf Hotel. were (from left to 


Marcus, Marcus Stores; Hugh Auger; Jack Blanch, “Daily 


manager, “Sunday Pictorial’; C€ 


News Chronicle.” 


‘MR. CUBE’ CASE M 


Lord Lyle, speaking in London 
at the annual meeting of the 
Society for Individual Freedom, 
of which he is president, said he 
had just heard that the Treasuty 
was to appeal against the Tax 
Commissioners’ decision of this 
summer on Tate & Lyle’s tax 
assessment. 


AY GO TO LORDS 


The Commissioners *fuled that 
money spent on the “Mr. Cube” 


anti-nationalisation campaign was 
for the purposes of trade. It 
could, therefore, be charged as 
expenses for income tax purposes. 


The company will, if neces- 
sary, carry the case of “Mr. 


Cube” to the House of Lords, 
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Opinions On The 
Change 


Newspaper columnists’ com- 


ments on the changeover 
include : 
Sunday Express: Mr. 


Bartholomew's departure .. . 
is likely to have tremendous 
— consequences, It may, 
ndeed, shake the strength of 
the Socialist Party more than 
© the departure of its political 
leaders. . . . There may well 
_bewa big change in Mirror 
policy. 

Manchester Guardian: It is 
unlikely, one gathers, that the 
paper will change its policy, 
though its emphasis may be 
slightly different. 

Daily Mail: Mr. King will 
be able to give the large news- 
paper and newsprint enter- 
prises over which he will 
preside that period of con- 
solidation required after such 
a rapid expansion which has 
carried the Daily Mirror's 
interests into Australia and 
West Africa. 


Three Outdoor 
Ad. Problems 


Lord Silkin, former Minister 
of Town and Country Planning, 
speaking last week at the Master 
Sign Makers’ Association 
luncheon for presentation of the 
Sayer Memorial Awards, said that 
outdoor advertising had three 
main problems, which he hoped 
would be satisfactorily solved. 
They were: 

That of dual legislation. It 
was very burdensome for an 
industry to be subject to differ- 
ent laws in different places. He 
had given an undertaking that 
sections of private Acts deal- 
ing with outdoor advertising 
would be repealed, and he 
regarded that as binding on his 
successors. 

That of ensuring that appeals 
would be considered without 
prejudice one way or the other. 

That of ensuring that the 
power of challenge should be 
exercised, not indiscriminately, 
but strictly on the merits of 
each case. 

“| feel that in a sense my own 
work remains incomplete until 
these three objectives are 
achieved.” he added. 

(See Mainly Personal page 64) 


‘Reynolds’ Bid For 


J - . 
Circulation 

Addressing Scottish shareholders 
of the Co-operative Press Ltd. in 
Glasgow, Jack Moffatt, chairman, 
said that so far as Sunday news- 
Papers were concerned, with the 
increased costs involved, the lowest 
target they could fix was a circu- 
lation of 1,250,000. 

Reynolds News had a-tirculation 
of almost 750,000 and that was not 
big enough to prevent serious 
economic difficulties. He could 
assure them that paper supplies 
would be available to reach their 
target. 
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ADVERTISER'S WEEKLY’ 


THE SECOND HIGHEST 
BUYING POWER 
IN THE WORLD 


The average Canadian wage earner living in the com- 

munities served by these nine Canadian daily newspapers 

is paid £14 per week contrasted to £6 earned by an 

average British wage earner. The average Canadian Rees = 

household spends about £120 on clothing and £235 on ' {Windsor Daily Star 
food stuffs. Out of every 100 Canadian families: The ee — a 


@ 32% own automobiles 


© 46% own retrigerators a, THE TORONTO TELEGRAM § 
@51% own their own home x 


@75% own telephones de 
@ 35% own electric stov : e : 
38% can pen bicysle 40% of these THE OTTAWA EVENING JOURNAL | 


own more than one bicycle. 


The Canadian standard of living is second only to that MONTRE: a 

of the United States. Canada’s buying power presents SONTREAL LA FREDO. 
the second richest dollar market in the world to British 
manufacturers. You can help make this market yours by 
advertising in this group of important Canadian news- 
papers. Find out what these newspapers can do for you 
by writing to Samuel McIlwaine, 17 Fleet St., London, 
E. C. 4. 


Canadian newspaper advertising costs 
are the lowest in ° ey nine st ene rkets. The 
. am n ri a 
the English-speaking world. venders gun © cunt. 65 hanent 12% 
cheaper than a London metropolitan | 
newspaper of 978,000 circulation. 


oa 


Successful United Kingdom business firms now advertising in these Canadian newspapers: 
Aquascutum Raincoats Dento Dental Plate Huntley & Palmer Biscuits a Trousers 
Astral Refrigerators Cleaner Nugget Shoe Polish 


Senin Gee 
Austin Cars Lines Bros. Toys, Baby Peek Frean Biscuits Smith's 

Tootal Fabrics Carriages, etc. Dettol Antiseptic 

Pyramid Handkerchiefs aseuse Tooth Paste Hillman Minx Cars 


Eno’s Fruit Salts _ azone + ~ Remedy Andrews Liver Salts 
Kiwi Shoe Polish orton Soup M Rolls Razors 


For further information, consult 
SAMUEL MciLWAINE, 17 FLEET STREET, LONDON, E.C.4 
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ADVERTISER'S WEEKLY 


We Hear— 


THAT the Institute of Incorporated 
Practitioners in Advertising 1s ho’ 
ing a luncheon in honour of Hugh 
1. Appleton, president from 1948 to 
March 1951, at the Café Royal on 
January 8. 


* * 


Vi 
a 42 
LIBRARY og 


GIFT VOUCHERS 


THAT Raymond Tooby designed 
the Christmas display material for 
W. H. Smith & Son Lid. Over 50 
separate items were produced, -Re- 
produced here is a card publicising 
the library gift voucher service. 


THAT the Retail Trading-Standards 
Association are advising _ their 
members to demand more informa- 
tive labelling of all textile merchan- 
dise ordered in bulk 

* 


THAT the fruit committee of the 
National Farmers Union is suggest- 
ing a meeting with jam manufac- 
turers to explore the possibility of 
regaining for plum jam some of its 
lost popularity. 
+ ’ * 
THAT a Romsey outfitter received 
$00 replies en he advertised a 
knitting competition in the local 
press. They came from as far 
afield as Scotland and Cornwall. 
* . 


a 
THAT John C. Moore of the 
Kilmarnock Standard, addressed i 
youth meeting in the town on “The 
Nowspaper’s Influence ~~ Good. 
oe 


THAT w. E. Miller, cians of 
Wireless and Electrical Trader, 1s 
featured in the current issue of 
Philips Forum house magazine im 
a “Press Personalities” series. 

* * se 


THAT Cromer Advertising Asso- 
ciation will be taking space in two 
national Sundays and a Manchester 
paper for next season. In addition 
8,000 official guides are to be 
printed. 
+ ” 

THAT Penzance Chamber of Com- 
merce is appealing for donations to 


;  atehaaeiaatiasinadai tte asiatien 
PUDDING 


Prosperous 


PE ERE RE EN RS EES 


distinctive 


and 


showcards. 


all jokes to one side 

JOE AND ALF 
HARRIS 

hope that YULE 

Happy © 


have a 
hristmas 
a 


New Year 


(AND if you want Santa Claus to bring you 
a stocking full of ideas next year — whisper 
your wants up our chimney and we'll hang 
them on the tree for you in good time.) 


clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29.30 KINGLY STREET, LONDON, W.! 
Tel - REG 3295-6 


68 


A happs 
to right) are C. E. Turner 


managing director) 


DecemBerR 20, 1951 


group at the second annual dinner of the sports and social club 
of Colophon Lid., the Leicester process engravers. 

(director), Mrs. W. L. 
Whitchurch (joint managing director), 
Mrs. G. E. Clarke, G. E. Clarke ast director), and 


At the top table (left 
ws hurch, W. 
Mrs. A. Marrion, A. Marrion (j5int 


G. Stelfox (art director). 


help the town’s advertising commit- 
tee in its campaign to publicise 
Penzance 

* * * 
THAT French dry cleaners have 
launched a poster campaign similar 
to the one recently started by 
British cleaners 

%* * e 
THAT Bexhill Council has recom- 
mended a publicity programme for 
1952 costing £1,500. 

* * * 
THAT a new branch office to serve 
Dundee and district was opened at 
2) Crichton Street on Friday by 
Thomas White, manager of George 
Outram & Co., Ltd., proprietors of 
the Glasgow Herald and allied 
papers, for his firm. 

% . * 


THAT at the Deansgate Cinema 
restaurant, Manchester, on Christ- 
mas Eve the staffs of Howards 
Publicity Ltd. and Howards Press 
Advertising Lid. are to be enter- 
tained to lunch by L. Gilder, man- 
aging director of the two companies. 
* * 
THAT the second in the series of 
Picture’ P. economic = reports, 
edited by Graham Hutton, has now 
been sent out to manufacturers and 
their advertising agents 
* ¥ 7 
THAT Hammersmith’s civil defence 
committee has suggested that when 
circus clephants are exercising in 
the borough they should carry civi. 
defence placards 
% * . 
THAT Studio Five darts team beat 
G. S. Royds Lid. 2--! at the Punch- 


bowl, Farm Street. last week 


THAT this novel window display at 
the Bond Street shop of Russell & 


Bromley, multiple shoe and hand- 
bag retailers, was arranged in con- 
junction with Whitbread & Co., Ltd. 
* * ~ 
THAT John Batten, advertising 
manager, Watney, Combe, Reid & 
Co., was Santa Claus at an East- 
bourne school where his son, Simon, 
is a pupil. 
* * * 
THAT Peter Hope Lumley has been 
appointed press representative to 
the Scottish Highland Industries 
Lid 


* * * 


THAT Ralph Morpurgo, manager 
of Albert Milhado & Co., Ltd., has 
been presented by his wife with a 
son—Stephen. 


OBITUARY 
D. M. Sutherland 


David Mcl« 1 Sut ——— editor, 
Evening § u” 914-15, and 
Pall Mali ¢ 1915. 23, and 
former — editor-in-chief, Sheffield 
Daily Telegr nd athed publica- 
tions, died | week 

F. G. Cock 

F. G. Cock. director and secre- 
tary of Masius & Fergusson Ltd., 
whose death w reported in our 
Stop-press last week. began in ad- 
vertising aft t 1914-1918 war. 
As _ early as 1922 he joined Lord 
& Thomas Ltd.—who later became 
Masius & Fergusson Ltd.—and 
became secretary and head of the 
accounts department In 1936 he 
became d o 

During the recent war he was a 


mainstay of firm under the 
difficut personnel situation. 


On business matters and bevond 


them he was a good talker and a 
witty companion. He worked 
actively in his local Methodist 
Church. of which he was a trustee. 

He leaves a widow and a son who 
is working in advertising § in 
Australia. 

The funeral service was held at 
South Benfleet Methodist Church 
and attended by relatives, friends 
and business associates and the 
cremation at City of London 
Cemetery, Ilford. 


. . 
Leslie Briggs 

Lestie Briggs, space buyer with 
Pictorial Publicity Ltd., died on 
Tuesday morning. He was 37 and 
had been in hospital for the past 
two and a half months. 

Before joining Pictorial Publicity 
in 1947 he was with Crane Publicity 
Ltd. as a space buyer. Prior to the 
war, during which he served in the 
army, he was a member of the staff 
of Charles F. Higham Ltd. 

He leaves a widow and a daughter. 
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‘ADVERTISER’S WEEKLY 


Greetings for Christmas and 


e » TO ADVERTISERS AND AGENTS 


CAMBRIDGESHIRE TIMES 


London Representative: Mr. W. H. Walmsley 
69 Fleet Street 


the New Year 


from the 


GRoOU P 


Tel: Central 9353 


Advertiser 


wishes its many 


friends in advertising 


a 


Merry Christmas 


and a 


Happy New 


EXHIBITION STANDS 
DISPLAYS - 


SERVICING 
SILK SCREEN PRINTING 


MERCURY 
DISPLAYS LTD. 


245 VAUXHALL BRIDGE ROAD 
LONDON - $.W.1 - TEL. Vic 0912.3 
WORKS———_ FULHAM | 


ow 


OWCARD 


RDS - STRE 

yet cA Am 

POSTERS “ 
Consult as 


SILK SCREEN ARTS L™ 
Pooh 


HIGHEST GRADE 
CLEAN + SHARP ) EXPRESS £ 
CRAFTSMANSHIP DELIVERY 


*SDAY-GLO"? prRinTERS 


SPEEDY SERVICE 


| 


| Journal, 
| will be featured include Jantzen, 
t 


DecemBER 20, 1951 


CURRENT ADVERTISING 


ACCOUNTS MOVING 


Pal-Personna Split Their Account 


F. C. Pritchard, Wood & Partners Ltd. are to take over the adver- 


tising for Personna razor blades. 


ADVERTISER'S WEEKLY understands 


that a mutual agreement has been reached by the makers, Pal 


Personna Blades Ltd., 


and the present 


agents, the J. Walter 


Thompson Co., Ltd., that in view of the expansion of the range of 
Pal blades the advertising for Personna blades should be handled by 


a separate agency. ; 

During the third quarter of this 
year £1,658 was spent on press 
advertising for Pal blades and 
£6,897 on Personna blades. 

F. C. Pritchard, Wood & Partners 
Ltd. will handle the Personna blade 
account from a date to be agreed 
between the advertiser and the two 
agencies. 

* * * 

A.T.A. Advertising Ltd. have 
taken over the lawn mower section 
of the Ransomes, Sims & Jefferies 
Ltd. account. This agency already 
handles Ransomes motors. 

- 


As from January 1 S. C. Peacock 
Ltd. (Liverpool) will handle the 
advertising for B. Dixon Bate Ltd.., 
makers of trailers and caravan 
chassis. 

” * 
NEW ACCOUNTS 

F. John Roe Ltd. (London office) 
are handling the advertising for 
Harold Fielding’s “Festival of 
British Radio” at the Royal Albert 
Hall. 

* * 

New clients for White Advertising 
(Birmingham) include M. R. Pascall 
Ltd., makers of Pilot caravans 
(trade journals and motoring press); 
Maurice Cheshire & Co., Ltd., 
motor accessories and _fitments 
(national press, magazines and 
motoring journals); and Martin 
Electric Ltd., makers of Turbinator 
hair drier (trade press and direct 
mail). 

* * ~ 
H. G. Harris Ltd. (Leeds) are 


placing new business for Lynds 
Regent household soap, Central 
Scottish Pharmacies Ltd., and 


Personality Cleaners. 
* ~ * 
Gee Advertising Ltd. (Leicester) 


have been appointed agents for 
J. & S. Gordon Ltd. 
+. * * 


NEW_ CAMPAIGNS 


Provincial Scheme 
For Bounty Bar 


Advertising has started in pro- 
vincial papers for Bounty, the new 
Mars product announced exclusively 
in ADVERTISER'S WEEKLY, October 
25. It is hoped to launch national 
advertising carly in the New Year. 
Young & Rubicam Ltd. are the 
agents. 


. * 
Osborne-Peacock Ltd. (Man- 
chester) have made space renewals 
in ladies’ monthly journals for 
R. and A. Mains Ltd., gas stove 

manufacturers. 

* * ¥ 
Swimsuits made with  Lastex 
elastic yarn witl be advertised in 
1952 with colour pages in Woman's 
Own, Vogue, Shopping, Vanity 
Fair, Modern Woman and Woman's 
Makers whose swimsuits 


Bukta, Martin White, Slix, and 
Meridian. Lastex is a product of 


Lastex Yarn and Lactron Thread 


Ltd. and their agents are C. F. 
Higham Ltd. 
* * * 

T. B. Browne Ltd. have placed 
renewals in nationals for George 
Mason & Co., Ltd. (O.K. Sauce) 
and Moss Bros. Ltd. 
* * * 
Women’s journals with an appeal 
to mothers will be used in a new 
— p —“ - children’s 
socks. gents are Press 
Service Ltd. _ 
* * ¥* 
Fodens Ltd., of Sandbach, 
makers of heavy commercial 
vehicles, have re-booked for 1952 
in transport journals and trade 
press, both home and overseas. The 
re-bookings include some colour 
Pages. charles Madan & Co., 
Ltd., engineers, will also be book- 


ing in engineering journals. Agents 
are He Greaves 
* 


NEW_CAMPAIGNS (Overseas) 


Dr. Hair’s Proprietaries Ltd. are 
running a series of advertisements 
for their Asthma Remedy in Malaya 
using both English and Chinese 
language newspapers. Intam Ltd. 
are the agents. 

* 


~ oe 

Alfred Pemberton Ltd. have de- 
signed a new series of advertise- 
ments for Piccadilly cigarettes 
(Carreras Ltd.) appearing in Hong 
Kong daily newspapers. Appealing 
to Englishmen who are far from 
home, the original campaign opened 
with a tin of cigarettes against a 
background of famous London 
buildings—St. James’ Palace. 
Broadcasting House, St. Martin’s-in- 
the-Field, and a view of Piccadilly 
Circus with Eros in the centre. 
After an initial tryout, the new 
series is now appearing under the 
heading: “Famous as London 
Itself,” and features a 
policeman, a “Beefeater,” a Chelsea 
pensioner and a Life Guardsman. 


* * 
PUBLIC RELATIONS 
COUNTS 
Sidney-Barton Ltd. have been 
appointed public relations consult- 
ants for the British School of 
Motoring Ltd. and the Heenan and 
Froude cageienins companies. 
a 


* 
Planning The Next 
Father’s Day 


Additional and more attractive 
show material wil! be available for 
Father’s Day to be held next year 
on Saturday, June 14. Mather & 
Crowther Ltd. will again be handling 
the advertising. 

At a recent meeting of Father's 
Day Association Ltd. members 
agreed that the establishment of 
Father’s Day should be considered 
in the light of a long term policy 
and that full benefits were not likely 
to accrue for a year or two, 

It is anticipated that many more 
retailers will be running Father's 
Day window displays next year. 
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LATO PEOPLE 


M. H. Broom ae 


From Keymers 


M. H, Broom, director in charge 
of the Indian operations of D. J. 
Keymer & Co., Lid., having decided 
for family reasons to residé. in 
England, has tendered his résigna- 
tion which has been accepted with 
regret. Mr. Broom, now 41, joined 
Keymers for service in India in 
1936. He became the Calcutta 
branch manager in 1937 and man- 
ager for the whole of India in 1939. 

e€ was active in founding the 
Advertising Agents’ Association of 
India and was president for three 
years, 1946-9. 

Mr. Broom’s place in India will 
be taken by yer, who is 
already a director of the company 
and who has been in India, and in 
charge of Keymer’s Bombay office, 
since 1947. 


* * * 


It is announced by the Hercules 
Cycle & Motor Co., Ltd., that 
D. D. McLachlan, previously adver- 
tising manager, has been appointed 
director of publicity to the com- 
any. Commencing his career as 
an established civil servant, Mr. 
McLachlan has had exceptionally 
wide experience of all sides of 
advertising and publicity in London, 
Glasgow, Birmingham and Paris. He 
was advertising manager to the 
India Tyre Co., Ltd., for several 
years before joining Hercules in 
1937. 

* * * 


~ 


At the annual dinner of the Guild 
of Motoring Writers, the president, 
the Duke of Richmond = and 
Gordon, presented the Harold 
Pemberton Memorial trophy to 
Dudley Noble, for the most out- 
standing Contribution to motoring 
journalism during the past year. 


* * * 


Mrs. Ann Skinner, principal 
executive and secretary of Briush 
Export Trad@ Advertising Corpora- 
tion, isto join S. C. Peacock Ltd. 
as from February. 1952.. She will 
be in charge of the export advertis- 
ing department and plans are, in 
being for considerable development 
by. Peacock’s in this field. Early 
in the New Year they will be 
moving into much larger premises, 
where the enlarged export depart- 
ment will be housed. rs, Skinner 
has been with Betac since July 1945. 


Leon and 
graphed at their reception at Ciro’'s, 


announced by E. 
George W. 


! 
| 


As 
Mrs. Goodman, photo- 
after their wedding on Friday 


the Caxton Hall 


at 


Among new executive directors 
K. Cole Ltd. are 
Godfrey, general sales 
manager, radio division, and Walter 
M. York, who has been responsible 
for Ekco publicity since joining the 
company in 1932. Mr. York is a 
member of the Board of Trade 
British Industries Fair Advisory | 
Committee and the B.L.F. Publicity 
ei seca 


w. S. 7 im. joined nie 
Stinton, Woolley Lid. as manager 
of the print department. Previously 
he was with Pritchard Wood & 
Partners for over 18 years. 

* 


Sir Arthur 


Slausticians, 


Bowley, doyen of 
will be the first presi- | 
dent of the Market Research 
Society, when the Society’s incor- 
poration has taken place. Aged 82, 
Sir Arthur was professor of statistics 
at the University of London for 
many years, and is the author of 
many handbooks on _ statistics. | 


LOS PLAX 
SILK SCREEN. 


SSOCIATED 


RTCRAFTS iro 
PLACE. CAMDEN TOMM am, 
FOF ren 4416-7 
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STUDIO LTD) 
EALING 3362 | 
» 444 | 
7121 
SCREEN PRINTING 
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ADVERTISER'S: WEBKLY 


Set 


*@- FROM SERVICES & SUPPLIES ADVERTISERS © 


A Very Happy Xmas: 
to all our Clients 


from 


Mattacol 


TO WISH ALL OUR 
CLIENTS A PROSPEROUS 
NEW YEAR 


from 
T. Robinson Studios Ltd. 


A eee eee eeeeeeeeeeeeee 


el 


Ha eo 


r Htarty 

Pat iy for Christ- 

mas and the New Year to all 
their friends, old and new, ia 
thé’ Process KBngtaving» Trade 


a 2 4 
. Keoh stirdlto Sniled 
maul. 4 viyone a 


Aeypp Cheatin 


The Directors and Staff of 
COOK’S DISPLAY PRODUCTIONS 
LIMITED 
thank all Clients for their 
valued custom during the past 
year, and wish them a happy 
Xmas and prosperity for 1952 


DISPLAYS and EXHIBITIONS in 

Extend the Season’s / 

Greetings to all in 
Advertising 


Shes . 


: 


<s- 


? 


—k. 


A MERRY 
DISPLAD 
TO YOU 


DISPLAD LTD., CASTLEFIELDS 
Chester Road Manchester 15 


Heortiest Christmas Greetings and 
* a Prosperous New Year from / 
ENVELOPE & OFFICE SUPPLIES LTD 
SALTER COURT, BOW LANE, E. 
City 756! & 6242 
We extend a welcome to visit oun 


+ he 


A Happy Xmas 
to you all 
from 


MARGARET JACKSON 
104 Stainburn Cres. Leeds 7 


premises. oy, 
= 
The Directors and Staff of) « 
GALE MELVILLE LTD.. 
wish all their customers and 
friends a Very Merry Xmas 
and Prosperous New Year. 
> 


BETTER ‘PROSPECTS’ 


for 1952 by using Mailing 
Lists from 


HOMEX PUBLICITY 


° £9 on pec 
* ‘from -the Directors ‘\°* 
and Staff of er 


4 pth ara  d s a g. 


4 New @ New Bridge 1 Aeneny hh ys 5 


The eens paar Staff of 
LONDON ART SERVICE 
(Photographic) Ltd. 
take this opportunity of wish- 
ing all their customers a Merry 
Christmas and a Happy New 
Year. 


—————— ——— 
oOo oo 


) 


A Happy Christmas and a Merry 
and Prosperous New Year 
from 
}.N.P. Paper Merchants 
(London) Ltd. 

Salter Court, Bow Lane, E.C4 
City 756) & 6242 


= 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 

STUDICS, LIMITED 

72a Plough Rd., Battersea, S.W.II 
Tel. Nos. Battersea 5300 & 4886 


Seasonal Good Wishes 
from Directors 

, and Staff of 

E. CHRISTIAN & CO. LTD. 

; 10a De Beauvoir $q., London, Nf 


ITH the Season's 

_ Giteuings t6 

friends and clients 
from 


A. C. K. (JOCK) WARE 
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ADVERTISER'S WEEKLY 


Publications News and Netes 


Se 
‘Truth’ is 75 

With the issue of January 4, 
Truth achieves its 75th anniversary. 
The occasion will be marked by the 
publication of an_ enlarged issue. 
Truth was founded by Henry 
Labouchere in 1877 to deal with 
current events “in as kindly a 
manner as the name of the journal 
permits.” Over the past ten years 
it has become one of the voices of 
private enterprise. 

* 7 * 

Over 60 pages of action photo- 
graphs are included in Motor Cycle 
Sport in Pictures, published by 
lliffe’s at 3s. 6d. All branches of 
the sport are covered including road 
racing, trials and speedway. The 
booklet, with a format of 94 in. x 
6} in., has ten pages of advertise- 
ments. 

* * 

Step-by-step recipes for all kinds 
of sweet and savoury pastries are 
given, with lavish illustrations, in 
Good Housekeeping’s latest book- 
let, Pastry Making. 

* * * 

A survey has revealed 625 
readers for each. copy of the Tail- 
Wagger Magazine. A.B.C. circula- 
tion figure of this monthly journal 
is just over 13,000. 

* * * 

December History Today carries 
1 large variety of advertisements, 
ranging from great concerns like 
C.1., Courtaulds, or the Midland 
Bank. to book publishers’ announce- 
ments, 

* * 

A feature in the March issue of 
Ideal Home wil! be entirely devoted 
to the Daily Mail Ideal Home 
Exhibition. 


The Listener dated December 27 
will. for that week only, be published 
on Saturday, December 29. The 
following week the journal will 
revert to its usual publishing day, 
bee | 

* * 

Next fais issues of Mickey Mouse 
Weekly will be enlarged Christmas 
festival numbers. Each will include 
model theatrical cut-outs. Over £50 
in prizes is being offered in a 
en's mee ompennen. 


December 29 issue of Sueur Post 
will include a three-page feature on 
Prince — 

* . 

Citas issue of  Dolcis 
Dispatch, produced by the Winter 
Thomas Co., Ltd., has a double- 
spread feature ‘contributed by 
Jennifer Gay, television children’s 
hour announcer. With a circulation 
of about 5,000 the Dispatch goes to 
members of the Dolcis organisation 
and associated firms. 

* * *~ 
Temple Press have eg a 
new edition of The British Com- 
ehicle Industry produced 
in association with The Commercial 
Motor. Headings and captions are 
in ey —— and — 


Over Chrietmas the Dey Herald 
will be publishing in serial form the 
story of the film “The Day the 
Earth Stood Still” which had its 
London De last week. 

* ” 


John Den has purchased the first 
world publication serial rights of 
Margery Allingham’s latest novel, 
The Tiger in the Smoke, which will 
. their first big serial in the New 

ear. 


COMMERCIAL RADIO: SUPPORT FOR 
A COMPROMISE SOLUTION 


“It is folly to permit the ad- 
vantages of commercial, spon- 
sored radio to go outside the 
country when its benefits might 
be kept for the improvement of 
the home services,” states a Truth 
editorial emphasising its belief in 
competitive radio. 

“It is quite certain that the 


Sg 
Christmas 
Greetings 


and 


Best Wishes 


to all our 


Advertisers 


from the 


Oldham Chronicle 
Belo" 


longer monopolistic radio con- 
tinues, the stronger will be the 
‘pull’ of such commercial services 
operating from across the 
Channel or elsewhere,” states the 
journal. 

It is emphasised that there 
must be competitive control if the 
community is to be guarded from 
the dangers inherent in a State 
monopoly and the introduction 
of competitive radio should not 
present difficulties. 

There was no reason why one 
of the three main B.B.C. pro- 
grammes should not be let to 
sponsored programme providers. 

Writing in the Daily Telegraph 
last week, John Rodgers, M.P., 
a director of J. Walter Thompson 
Co., Ltd., recalled that the evi- 
dence of the Beveridge Commit- 
tee had shown that there was 
wide concern over the growth in 
size and power of the existing 
monopoly. The reasons which 
had led to that monopoly 30 
years ago (administration and the 
shortage of wavelengths) were no 
longer necessarily valid. 

He continued: “So many who 
have not studied the problem 
thoroughly make the mistake of 
believing that one has to have 
either an absolute monopoly or 
the American system. 


APPOINTMENTS WANTED, 
charge, one line plus 9d. covering 


COPYWRITER 
required 
8 


Leading London Book Pub- 
lishing House requires a 
well educated man, who is 
able to write clear convinc- 
ing Sales “copy.” Mail 
Order and Direct Mail ex- 
perience preferred but not 
essential if applicant is 
interested in adapting him- 
self to the specialised mail 
order technique. Excellent 
opportunity in a progressive 
House for a good team- 
worker with ideas and initia- 
tive, who may at the moment 
be seeking to improve his 
scope and prospects. Write, 
in confidence, stating experi- 
ence, age and salary required 
(send no specimens in first 
instance) to 


Box 9506 
Advertiser's Weekly, 180 Fleet St., E.C.4 
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CLASSIFIED ADVERTISEMENTS 


ATES: APPOINTMENTS og a 6d. per line, 40s. per display panel 
line, 35s. per display 


panel inch. OAR omer 
an =o tt Box No. 


postage, Series rates application: all 
advertisements under seven insertions MUST SE. "PREPAID. Address: “Advertiser's 
Weekly,” 180 Fleet Street, London, E.C.4. CHAncery 8844. 


APPOINTMENTS VACANT 


WANTEL ssistant in Public Relations 
Department of large group of oi] and 
chemical companies, lanchester 
Applicants must be able to prepare 
wood and accurate copy and have a 
genuine flair for all branches of P_R 
work A knowledge of industrial 
chemistry and enginecring is desirable 
Commencing salary: up to £500 p.a 
according to qualifications Generous 
non - cc ey Staff Assurance 
Scheme Apply to 
Box 9509 Ad Weekly 180 Fleet St BC4 


PUBLICITY MANAGER 


required by long-established company 
of manufacturing engineers of high 
repute enjoying nation-wide goodwill. 
Applicant must show proof of ability 
and initiative, have a sound knowledge 
of engineering, and a wide experience in 
all aspects of national and technical press 
advertising, editorials, the production 
of printed matter, and exhibition work. 
Headquarters in London. Write stating 
age, salary required and detailed par- 
ticulars of experience and qualifications 
to 

Box ASI26 Larder & Stevens Ltd., 

72 Fleet Street, E.C.4. 


MAILHEMATICAL STATISTICIAN  re- 
quired by capidly expanding firm 
engaged On specialised market research 
Appicants must have First or Upper 
Second Hons. Degree in mathematical 
Statistics and practical experience in the 
tabulation and analysis of figures, to- 
gether with a grounding in market 
research This post offers tremendous 
Opportunitics for advancement. Write 
giving details of age, education, quali- 
fications and previous experience to 
Bedford Attwood: Attwood Statistics 
Limited <uantses House, Eccleston 
Street, S.W 

CoovWaitEe IMPROVER required by 
Advertising Departmen of medium-size 

est of England Factory. Apply stat- 
ing salary “to coma a giving particu- 
lacs of experienc 
Box 9379 Ad. Weekly 180 Fleet St EC4 


Highly experienced 
SENIOR ARTIST 


required to execute first-class lettering 
and to handle final art and typography— 
with firm of high reputation. Excellent 
salary and position for right qualifica- 
tions 


Box 9507 
Advertiser's Weekly, 180 Fleet St., E.C.4 


STENCIL CUTTER = required Fully 
experienced. S day week. Silk Screen 
Department, Granada Studios, 6 Crom 
well Road, Kingston-on-Thames. KIN 

417 


ADV ERTISING DEPARTMENT of well- 
known Electrical Engineering Company 
in Central London requires an assistant 
(25-35) Duties inc!ude collecting and 
editing data from Engineering and 

“ommercial Departments for catalogues 
and technical publications. Some know!l- 
edge of electrical lamps and lighting 
equipment is desirable. Write, giving 
details of experience and salary to 
Box 9448 Ad. Weckly 180 Fleet St EC4 


EAST AFRICAN STANDARD LID, 
Nairobi, Kenya Colony, requires Litho 
Plate Maker. Starting pay and allow- 
ances £900 per annum Apply giving 
details of training and experience a 
with copies of references to Davis & 
Soper Lid ‘ 52 & S54 St. Mary Axe, 

aan 


ASSISTANT SPACE BUYER and Copy 
Chaser for small, young agency. Must 
be dead keen 
Box 9523 Ad. Weekly 180 Fleet St EC4 

OVERSEAS SUPPLEMENTS MAN- 
AGE required by the Advertiser's 
Weekly. Must have had sound space- 
selling experience and be able to speak 
one of more forcign languages. Par- 
uculars of age and record, in strict 
confidence, to: General Manager, 180, 
Fleet Street. oll a 

ae OUNTANT SECRETARY required 

firm of Printers Responsibilities 
wil include Office _Administration, 
Costing, Finance and Budgetary Con- 
trol Expericne in the Printing In- 
dustry an asset but not essential. Age 
30-40 Give details of eo 
qualifications, experience and = salar 
requires 
Box 9513 Ad. Weekly 180 Fleet St EC4 


A WORTH WHILE 
VACANCY AT 


PRITCHARD WOOD 


—s 


ASSISTANT ACCOUNT 
EXECUTIVE 


We want an up-and-coming assistant 
as right-hand man to one of our busy 
Account Executives He should be 
about 30 years of age His experi- 
ence will have given him a thorough 
knowledge of the technical side of 
advertising practice and he should be 
ready for further development on the 
contact side 
Write fully, giving particulars of ex- 
perience, age and salary required to 
H, C. Caffin 


F. C. PRITCHARD, WOOD AND 
PARTNERS LTD. 
25 Savile Row, W.! 


LEADING ART STUDIO requires 
further Representative with cxisting 
contacts among Advertising Agents and 
Industrial concerns. Applications to 
The Sales Manager 
Box 9514 Ad. Weekly 180 Fleet St EC4 
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APPOINTMENTS VACANT 


COUNTY BOROUGH OF BLACKPOOL 


DIRECTOR OF ATTRACTIONS 
AND PUBLICITY 


Applications are invited for the 
superannuable appointment of 
Director of Attractions and 
Publicity at a salary of £1,200 
(rising by annual increments of 
£50 to £1,500) per annun 

The person nted will be 
a Chief Officer of the Council 

Further partic 
of the 


appo 


jlars, conditions 
appointment, and appli 
cation forms may be obtained 
fron the undersigned and 
applications should reach me 
not later than the 14th January 
1952. 
TREVOR T. JONES 


Town Clerk 


OL TDOOR ADVERTISING, 


SHEPEIELD HESTER 


BIKMINGH AM 
G 


MAN 


YOUNG 
EXECUTIVE 


required between 28-35 
or fen 
rapidly expanding 
Organisatior 
preparation 
statistic 


(male 


ule) to take charge of 


clerical 


data 
had ence in 
handling staff and must be 


to dea with 


must have exper 
ible 
nsiderable 
volumes 

deta 
opportunities 
Written appli 
age jualificati 


and salary required to 


ATTWOOD STATISTICS LIMITED 


Chantrey House, Eccleston Street, $.W.1 


y giving 


experience 
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FOR TECHNICAL 


ADVERTISING REPRE 


ADVERTISING MAN 


x know 


Box 9359 
Advertiser's Weekly, 180 Fleet Se., E.C.4 
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PROVINCIAL ADVERTIS 
PRESENEATIVES, 
required by well-kn 


strict nt t 
Bow 9516 Ad) Week SU Fleet St BC4 
MODERN PROGRESSIVE PRINTERS 

Livery i t time Outdoor 


Repre 
England 
tion. Exis 
Reply 
Box 9 
FAST APRICAN SEANDARD LID... 
Nau Rens ( n ! ures | 


ind Midian’s 


i 


ASSISTANT EDITOR © 
t AS business 


JUNIOR 
TYPOGRAPHER 
WANTED BY 
PRITCHARD WOOD 


typoxrapher wit 


} salary req 

Mr H. iffin 

F.C. PRITCHARD, WOOD & PARTNERS LTD 
25 SAVILE ROW, W.1 


s Ad WW ‘ su FE a 


SPECIAL REPRESENTATIVE 
by w known grou busin 
va North 

iio 


- 
Box 9517 Ad. Weekly 18 
TECHNICAL ARTIST 


LAYOUT 
ARTIST 


Rooster Publicity Ltd., offers 
a sound position 
with according To 
ability for good layout artist 
Must have at least five years’ 
experience and have a flair 

for industrial publicity 
Vacancy for retoucher 
preterably with experience 
of high class machine 
retouching. Salary according 

to qualifications, 

Write in confidence, giving 
age, experience and salary 
Also include specimens of lay 
Outs to 

ROOSTER PUBLICITY LTD. 
ROOM 431, TAVISTOCK HOUSE SOUTH 

TAVISTOCK SQUARE, W.C.1 


progressive 


1 
Salary 


also 


too 


LONDON 
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MANUFACTURING 
Excel 


Box 1 Ad) Weekls 
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CLASSIFIED ADVERTISEMENTS 
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TWO SPACE 
SALESMEN 


required 
(1) Birmingham & district 
(2) Manchester & district 
New Golf Club Media. Com- 
and Good 


mission Expenses 


opening 


Box 9526 
Advertiser's Weekly, 180 Fleet St., E.C.4 


EXPERIENCED POSTER ENSPECTIORS 
juired tor York s. and Scotland 
Box 4 Ad. Weekly 180 Fleet St bC4 
INDUSTRIAL ADVERTISEMENT 
MANAGER & j ' i 
: ; M 
t 
strict t 
Box 9518 A Weck s0 Flect S 
LARGE AND PROGRESSIVE Sor 
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APPOINTMENTS WANTED 


SHORTHAND. TYPISTS 
t lerks, et 


Private Secre 
If you are in_urgent 

. contact Embassy Bureau 
Excel u Whitcombe Sweet, W.C 2 
(WHitehal) $924) We specialise in 
Niwient personnel 

FIRST CEASS LAYOUT AND PRO 
DLCTION MAN. Now ny 1a 
Assist Ad VW rolw 
kK 
spons , 
Box Y444 4 

PEPICTENT ALE ROUND ARTIST 
r lye 1 N 


\ 
Box 9445 Ad W kis st) ft 1 
IDEAS & FINISHED WORK. P 
Hilus n er ‘ 1 \ 1 4 
M m St W ¢ 
HAVOUT AND 


Heol 
GENERAL AKTISI 
Box \ Meck suf 
YOUNG WOMANS, 
f «A Mis 
Bow 4 Ad. W i I 
YOUNG FASHION ARTIST 
Bow 4 Ad Week ue | tS ics 
ENTHUSIAST AND ENERGEIM 
' s 


{ 
’ x 


7". 
Box 9 \ Weck 
YOUNG WOMAN, 


Box 9503 Ad. Week so § 


FREE LANCE SERVICES 


tle PAID Creat | 
tam P M 
B ie) ~ 
Box 44 4 h sO ble 
COMMISSIONS WALTENG 


Nt \ Mus 


FURNITURE AND siut 
DRAWINGS i 
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APPOINTMENTS FILLED 


This position has now been 
advertise to thank 


BON 9332 
filled ne 
number of 


w she 


applicants 


BUSINESS OPPORTUNITIES 


ADVERTISING MAN capable of expand- 
Northern agen with excellent 


ins 


PRINTERS 


PRINTERS with Works 
Bedford have paper 
Sat a. we 


in London and 


TENDERS 


CITY OF WORCESTER 


Newport Street Omnibus Station 
Advertising Rights 


TENDERS 


mmedia rant 


tender 
BERIRAM WEBSTER 


lown ¢ 


SPEC NOUNCEMENTS 


See November 29 issue of Adver- 
tiser’s Weekly, pages 466, 467 and 
469 for the Advertising Ser- 
vices & Supplies Section 
December 27 will be the next 
issue containing these services. 


"Phone your Classifieds to CHA 8844 (Ex 23) 
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S. a copy 
$2/6 a year 
Post free 


S5/- (overseas) 


For men and women who read widely and with 


serious purpose there ts nothing to take the place of 


Ir) Suppl ment. It is the best critical 
guide to the world of new books, and has been re- 
cognizZc das such since it was founded a half=<« century 
ago. Wherever there is an intelligent interest in 


history or econoniics, biography or science, the- 


ology or modern poetry, sport or art criticism, the 


T.L.S. is a household name. 


THE TIMES 
Daily Price 3d 
THE TIMES 
LITERARY SUPPLEMENiI 
Every Friday Price 6d. 
THE TIMES 
EDUCATIONAL SUPPLEMENT 
Every Friday Price 4d 
THE TIMES 
WEEKLY EDITION 
very We la Price 6d. 
THE TIMES 
REVIEW OF INDUSTRY 
First Wednesday of Every Month = Pri 


I 


els. 


THE TIMES REVIEW OF THE 


BRITISH COLONIES 
Quarterly Price 6d 
THE TIMES REVIEW OF THE 
PROGRESS OF SCIENCE 
Quarterly Price 6d. 


STOP PRESS 


NEW AGENCY 
LAUNCHED 


Six Accounts Move 
With Hector Hughes 


Hector A. Hughes relinquishes his 
directorship with Arthur S. Dixon 
itd. by mutual agreement on 
December 31 to form own agency, 
Hector Hughes & Partners Ltd. 
With him on the board will be his 
wile, known in advertising as Miss 
Cc. E. Camplin (prominent member 
of Women’s Advertising Club). Six 
accounts handled personally by Mr. 
Hughes for several years move 
with him: H. Bronnley & Co. Ltd. 
(toilet soap); Chilprufe Ltd. (under- 
wear); Hayward Bros. Ltd. 
(“Military pickle and sauce); 
Marmet Ltd. — (perambulators) ; 
Turner Bros. Ltd. (shoes); J. 
Wippell & Co., Ltd. (furnishers and 
clerical outfitters). 


Herbert Thomas, editor of “The 
Cornishman”™ for 53 years until his 
retirement in 1948 has died aged 
8S. At time of his retirement he 
was said to be oldest active editor 
in England. 


Kemsley Newspapers announce 
that G. Pratt, general manager and 
director of “Evening Gazette,” 
Middlesbrough, also elected = a 
director of Yorkshire Herald News- 
paper Co., Ltd., York. | 
Bradbury «appointed manager of 
York office. 


C. & R. Nockolds have installed 
a large colour transparency, for 
Carrs of Carlisle, on the departure 
side of Kensington High Street air 
station. They believe it to be first 
time an air station has been used as 
u site for a transparency of this 
ty pe. 


Since 1946 Biro pens have been 
exported to value of £750,000. 
Seventy per cent of all pens now 
sold follow ball point principle. 
This was stated at Biro Christmas 
luncheon at Savoy. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd 


December 20, 195! 


at their office at 180, Fleet Street, London. E.C.4 


(Phone : Chancery 8844.) 


Printed in England by Staples Printers Limited at their Great Titchfield Street, London, establishment 
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